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Transforming India’s
Youth Through Sports

« GMCL:INDIA’S LARGEST GRASSROOTS
CRICKET LEAGUE, UNITING 300 TEAMS
ACROSS 6 STATES IN INDIA.

*MISSION:

« EMPOWER YOUTH, COMBAT ADDICTION,
FOSTER INCLUSION (30% FEMALE, 40%
MARGINALIZED BY 2027).

- PROMOTED BY GLOBAL MIDDAS CAPITAL
FUND (GMCF) WHY INVEST?

« SCALABLE, COMPLIANT, TECH- DRIVEN
MODEL WITH GLOBAL POTENTIAL.
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Gali Mohalla Cricket League Unveils Vision for
Grassroots Transformation at Curtain-Raiser
Press Conference

New Delhi [India), May 31: YMCA, Mew Delhi; The Gali Mohalla Cricket League (GMCL). in alliance




PRESS & MEDIA COVERAGE

1.GMCL Delhi State Launch Press Conference :- Date- 29 May 2025, Venue- Delhi Press Club

2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue- Andheri Press Club

3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra

4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club

5.GMCL Delhi Exhibition Match :- Date- 10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture

6. GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44

7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club

8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025, Venue- Ramjas Cricket Ground

9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground
10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11. GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14. GMBCA 1** Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Ground
15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber

17.GMBCA UP State Leather Ball Trial Match :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1 :- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman

Chamber
19.GMCL & GMBCA Domestic Season 12026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber

20.GMCL & GMBCA International Season 12026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman Chamber
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find a way to address the
issues at hand.

Titans have more to
be worried about as they
have lost momentum
going into the play-offs.

Shc-rtmmmgv. m the
pace department, the
ineffectiveness  of spin
a]l—muntlcr Rashid Khan
aggravated  their
i:-oulmghm
On the batting front,
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Like Titans, Mumbai

agreed to join the fran-

Gali Mohalla Cricket League Unveils
Vision for Grassroots Transformation

New Delhi:
The Gali Mohalla Cricket
League (GMCL), in col-
laboration with The Sat-
karmic Mission, officially
launched its transform-
ative initiative aimed at
revolutionizing  Indian
sports from the grass-
roots level. The hi gi:
¢ press  confe

h d today at the YMCA
in New Delhi marked
the beginning of a hold
journey to nurture talent,
drive social progress, and
establish a robust sports
ecosystem that promises
inclusive growth and re-
silience.

The event drew sig-
nificant attention from
prominent members of
the Delhi press, high-
lighting GMCL's ex-
pansive vision to em-
power India’s youth
through sports. With
an impressive lineup of
500 teams represent-
ing Delhi’s five zones
ready to compete in the
league’s first phase,
GMCL is poised to
spark a movement that

his stirring address.
Emphasizing the so-
cial objectives under-
ﬁinning the alliance,
¢ spoke passionately
about steering India's
youth away from ad-
diction and destructive
influences towards a
purposeful and hopeful
future. “The alliance
between The Satkarmic
Mission and GMCL is
a call to uplift India's
vouth, steering them

of its young genera-
tion.

Raman Gandhi,
Founder and Chair-
man of GMCL, took the
stage to elaborate on
the league’s core mis-
sion. He passionately
described GMCL’s ob-
jective of uncovering
raw cricketing talent
hidden in the narrow
lanes and neighbor-
hoads of Delhi. “We're
not just plaving crick-

voung players to trans-
form their potential
into global excellence.
A key highlight of
the press conference
was the introduction
of PRIDE Academy
as GMCL's exclu-
sive training partner.
Harmeet Singh, Di-
rector of GMCL and
Founder of PRIDE
Academy, emphasized
the academy’s com-
mitment to resilience
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FRANCHISEE OWNER SPONSORSHIP BENEFITS:

Brand Promotion at Multi-State National & International level.

Brand Promotion to be part of electronic, print, digital , online and outdoor promotional Media
Campaigns.

Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match
Presentation backdrops.

Brand Promotion on ground during all League Matches.

Brand Presence During Live Streaming of Matches.

Allocation of Free Communical Time (FCT) during live broadcast of all league matches.
Representatives of Sponsor to be part of Post Match Presentatives & Prize Distribution.

Logo Presence of the T-Shirt of Players, Management staff, Coordinator Teams & Management Team
& Participation Teams.

Media Bytes & Interview of Sponsor Representatives passes for Events, Ceremonies, matches for
sponsor representatives.

For each Specific category of Sponsor Category it's Suggested to Discuss with your GMCL Engagement partner.
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GMCL WHITE

T-SHIRT

Brand Promotion
Opportunities
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GMCL UP

Gali Mohalla
CRICKET LEAGUE

Roar of the Capital

.

Gali Mohalla
CRICKET LEAGUE

GMCL JERSEY
LOGO
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SPORTS FOUNDATION

Outdoor Brand

Gali Mohalla
< Gali Mohalka Cricket League S — Gali Mohalla Cricket League GUITCAAAD, TETITOA4RT — Gali Mohalla Cricket League GOIMTOAL40, BITPIALAN kit Leay [ ——— ] i & OTITG3A, 9TITAZIAS
ﬁ{ (GMCL) Season 1(2025-2026) i e by (GMCL) Season 1(2025-2026) e £y (GMCL) Season 1(2025-2026) s ﬁ (GMCL) Season1(2025.2026) © e’ :# (GMCL) Season 1(2025.2026) " eerim £y (GMCL) Season 1(2025-2026) e
~ www.gmcricketleague.com = 55 - www.gmcricketleague.com |55 www.gmcricketleague.com = www.gmcricketleague.com £ www.gmcricketleague.com = www.gmcricketleague.com =
Sponsored By - Sponsored By
it GMSSL
..-.- “1 ¥ TS B RET) ﬁ
& )
Fallow Us on 117 > 7
0 ‘fg}%‘? P, DLI\H (g Aroory, BT NT—}\'—H_ @ ATOOT 1 e
ey | & prvaran G | = . pvaran vandnan e
www.gmcricketleague.com www.gmcricketleague.com
www.dukhnnfgll'an.org www.dukhnivaran.org
gmcricketleague icketl
0 @ n dukhnivaranpuja ﬂ n ﬁ;:uar:?p;;
Scan to Resister Media Partner's Scan to Resister Media Partner’s
¢ MEDIA MANTRAA A ¢ MEDIA MANTRAA
Q9211704440 P —
9211704441 '“W"e iw 6
Lol i T
. 94 i . O g Spm?;d_;m e EEET Sm%ﬂv uu%w ’ . sw{;«::w
) % 5 B O 4 . 7 @& ) P - 8 Nom (& @ s % (@) B © 3 E 1O
= @ " DUKHT ' = SURTH ST = SR . s L
JEEn ! e L L £ = (T Froms mvaran . (FId- T3]
Bl www.gmcricketleague.com e Sl www.gmcricketleague.com e Sl www.gmcricketleague.com S i | www.gmericketleague.com i | www.gmericketleague.com . www.gmcricketleague.com
SN www.dukhnivaranorg @ @ & Eh—— e WW-dukhnivaranorg BB s ey "W-dukhnivaranorg @ BB smiaranp =  www.dukhnivaranorg © @ O o | yww.dukhnivaranorg © @ B Loiisl www.dukhnivaranorg @ @ B8 Sl
F. i - - - = | R

Page 12



Gali Mohalla

s GALIMOHALLA CRICKET LEAGUE

UP STATE
BANNER

T wek :
v/ Al  Outdoor Brand Promotion [jo

Opportunities

Sponsored By

HEAATEN TOUN TEAH

(T, A S——— N W e TR T el
www.gmcricketleague.com
www.dukhnivaran.org

gmcricketleague
ﬂ @ n dukhnivaranpuja
Scan to Resister Media Partner’s
A [MEDIA MANTRAA
O 9717323444 .NAMDHARI
< 9717763444 "?EI:?ILA
i w1

GMSSL

DELHI STATE
BANNER

" éﬂ’“ -_. : NiIvVaran Q Sandhan @ "" .
www.gmcricketleague.com
www.dukhnivaran.org
0 B O e
Scan to Resister Media Partner’s

-

Q9211704440
Q9211704441

Page 13




MEN
M TEER Opportunities

— BANNER & STANDY

DELHI STATE UP STATE

ﬁg e Outdoor Brand Promotion
!

Gali Mohalla

/
S

REGIST IIHIII‘.'IH

T
&

REGISTRATION

MASTER BLASTER

- — UP KA SHEHZADA

‘Roar of the Capital

SCAN QR TO SCAN QR TO SCAN QR TO
REGISTER YOUR TEAM REGISTER YOUR TEAM REGISTER YOUR TEAM

HELPLINE ( 9717763444, 9717323444 HELPLINE ( 9319223222

—_—
WWW.GMCRICKETLEAGUE.COM WWW.GMCRICKETLEAGUE.COM WWW.GMCRICKETLEAGUE.COM

Page 14



I\ e Outdoor Brand Promotion

Gali Mohalla "\ an GALIMOHALLA CRICKET LEAGUE

7
“% Sy A GMGL -

)}5 T wemEn

! 7

Opportunities

GMCL FLAG

MATCH
PRESENTATION
BACKDROP

APNI GALI APNA GAME Spansered oy
NO DRUGS JUST FAME 8 ) R e

Page 15




Franchisee Opportunities Across Multi-Category
at National & International League Level

e India Domestic Franchisee Team Owner Model
e International Franchisee Team Owner Model
e GMCL/ GMSCL & Franchisee Team Owner Contract

Terms
e Investment Opportunities For Franchisee Team

Owners:

FRANCHISEE FEE FRANCHISEE TEAM OWNER
PER SEASON TOTAL INVESTMENT & TENURE

PER SEASON

Rs. 2.75 Crore/ US $ 3,04,000
Valid for 1st 3 Sessions Only Page 16

Rs.1Crore/ US $1,10,000
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92 & ,ﬁ% India Domestic Franchisee
v Migiue? Team Owner Model

Gali Mohalla ——————"a. GALIMOHALLA CRICKET LEAGUE

e Galli Mohalla Cricket League (GMCL) to be organised in 6 Indian States: Delhi/NCR, Punjab, Uttar Pradesh, Jammu &
Kashmir, Maharashtra & Rajasthan.

e Each State to have 15 Players Super 8 State Teams Tournament in 3 Formats (Leather Ball, Tennis Ball Open Ground &
Tennis Ball Box Cricket) and 2 separate Gender Leagues (Male Premier League & Women Premier League).

e Each States Super 8 Tournament in each format to have 32 matches(28 league matches, 1 match for 3rd position, 2
Semifinals & 1 Grand Finale)

e All the 3 Formats to be a 10 over T10 Tournament.

e Opportunity to own in any or all 3 formats, any or both genders, in any State out of 6 States Single or Multiple Franchisee
Teams.

e Players Images/TVC along with Franchisee entitlements for its clients are held for Season to Season on Yearly Domestic
Season Basis.

* Free Commercial Time (FCT) per franchisee game given to Franchisee to benefit their own franchisee Sponsor Client.

e Opportunity to participate in State Players Pool Auction and Select the best players for Domestic & International Season
Matches.

e Global Live Streaming of the league Matches.

e Benefit from High Franchisee Team Valuation along with year on year Revenue growth.

e If asingle owner buys a franchisee of more than 1 team in separate format than 30% discount on its annual franchisee
fees.

e If asingle owner buys a franchisee of more than 2 teams in separate formats than 50% discount on its annual franchisee
fees.

Page 1/
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.y International Franchisee

Galli Mohalla Cricket League (GMCL) is branded as Global Mega Street Cricket League (GMSCL) Internationally.

Along with India in 10 countries Internationally it will be organised in: USA , CANADA, AUSTRALIA, ENGLAND, SOUTH
AFRICA, DUBAI, HONG KONG, SINGAPORE, MALAYSIA & NEPAL.

Each Country to have 15 Players Super 8 Teams Tournament in 3 Formats (Leather Ball, Tennis Ball Open Ground & Tennis
Ball Box Cricket) and 2 separate Gender Leagues (Male Premier League & Women Premier League).

Each Countrys Super 8 Tournament in each format to have 32 matches(28 league matches, 1 match for 3rd position, 2
Semifinals & 1 Grand Finale)

All the 3 Formats to be a 10 over T10 Tournament.

Opportunity to own in any or all 3 formats, any or both genders, in any single or Multiple Countries Franchisee Teams.
Players Images/TVC along with Franchisee entitlements for its clients are held for Season to Season on Yearly Domestic
Season Basis.

Free Commercial Time (FCT) per franchisee game given to Franchisee to benefit their own franchisee Sponsor Clients.
Opportunity to participate in Country's Players Pool Auction and Select the best players for Domestic & International
Season Matches.

Global Live Streaming of the league Matches.

Benefit from High Franchisee Team Valuation along with year on year Revenue growth.

If a single owner buys a franchisee of more than 1 team in separate format than 30% discount on its annual franchisee
fees.

If a single owner buys a franchisee of more than 2 teams in separate formats than 50% discount on its annual franchisee
fees. Page 18



/e * \\GMGCL °
/‘ig T wemEN GMCL/ GMSCL & Franchisee Team Owner

e /A PREMIER . . N\
o DB Contract Terms (Valid for 1st 3 Sessions Only ) \§

e 8 Teams of 15 Players each to comprise Super 8 State Franchisee Teams in each different format.

e Super 8 State Teams will participate in both Domestic & International Season Matches

e SUPER 8 State Teams to have for each Team a Franchisee Team Owner.

e Franchisee Contract is Valid for 3 Seasons (Season defined the same as in Player Contract Terms)

e Brand Name Fees for Super 8 Teams to be kept at the Reserved Price of Rs 25lac each Team and final price to be determined by Auction.( Payment
Schedule same as Payment Schedule to Player.Brand Name to be used for a period of 3 Seasons Only)

e Each Super 8 Franchisee Fees for Each Year Rs 1 Crore for each team (Payment Schedule same as Player Schedule)

e Franchisee Teams total earning revenue sharing to be 20% of the gross revenue generated each year for 3 sessions with GMCL (Payment Schedule
Same as above.80:20 equity ratio in the Franchisee Pvt Ltd Company to be newly incorporated)

e Revenue Generation for Franchisee Team Owners ( Sponsorship - Shirt Sponsorship, Kit Sponsorship etc., Ticket Sales, Training Camp, Trials,
Exhibition Matches, Tournaments, Merchandise, Donations & CSR, Licensing etc.)

e Player Purchase through Open Auction Process ( Purchase is limited for 1st Season Only )

e Players to be Purchased from Registered Available Player Pool List.

e Reserve Price fixed for each player

e No cap on auction bid price on player

e No Cap on auction budget for each team Franchisee Owner

e The Franchisee Team Owner can reauction the players it has to other domestic and international leagues with mutual consent of GMCL Committe.

e 20% of the reauctioned Player fees will be the revenue share for Franchisee Team Owners.

e GMCL State Level Central Pool Revenue comprising selling central rights like media and title sponsorship will be shared in the following proportion :
40% will be shared by GMCL , 35 % to be distributed equally with each Super 8 Franchisee Teams, 10 % will go for Training and Development Fund,
5% will be shared with State Winner Franchise Team Owner & 10% to all Players Pool of Franchisee Teams.

e Post 1st Super 8 State Winner each team can have additional 5 foreign players in their Squad making a total of Squad 20 Players.

e International Players Auction Process to be differently priced while the process of auction to be similar.

Page 19
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<1 o~ SFLEUED Team Owners: \& 4

e Each Team has a 15 players squad in each format

e Minimum Bid Price for Player at Rs 4.8 Lac / US $ 5,300 per season

e So minimum cost of 15 Players Pool to be Rs Rs 75 Lacs/ US $ 83,000

e Minimum Retention of Player is 1 Year

e Franchisee Fees to be paid to GMCL 1 Cr Per Year/ US $ 1,10,000 and minimum for 3 Season Franchisee Agreement to be
Signed

e For Training, Traveling & Lodging for 15 pool squad for Super 8 State Tournament Rs 75 Lacs/ US $ 83,000

e One Time Franchisee Brand Fees to be kept at reserve price of Rs 25 Lac/ US $ 28,000

¢ So Total Minimum Investment for Franchisee Team owner :
Rs 75 Lacs(15 Players 1 Season Cost)+Rs 1 Cr (Franchisee Fees to GMCL) + Rs 25 Lacs (For Franchisee Brand Fees)+ Rs 75
Lacs (For Super 8 State Tournament Tour)= Rs 2.75 Cr /US $ 3,04,000

Revenue Expectation:

e Sponsorship & Advertisement :Rs 1.5-2 Cr /US $ 2,21,200

e Merchandise & Sports Equipment Sales:Rs 50 Lacs/ US $ 55,300

e Re-auction of Players in International & Domestic League Matches Rs 50 Lacs/ US $ 55,300

e GMCL State Level Central Pool Revenue comprising selling central rights like media and title sponsorship Rs 50Lacs- 1Cr/
US $1,10,000 (35% to be distributed equally with each Super 8 State Franchisee Team)

e Donations from Individuals & Corporates Rs 50 Lacs/ US $ 55,300

e So Total Expected Revenue for State Franchisee Super 8 to be Rs 1.5 Cr + Rs 50 Lacs + Rs 50 Lacs + Rs 50 Lacs + Rs 50 Lacs
approx Rs 3.5 Cr/ US $ 3,88,000

Gali Mohalla
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GMCL’S & GMBCA'’S
MASSIVE SCALE INDIA

Unmatched Reach, Unrivaled Impact

e Domestic Season 1, 2026-2027 6 States.

Delhi/NCR, Uttar Pradesh, Punjab, Jammu& Kashmir, Rajasthan,

I/ Maharashtra

== QN /Y 4 « T10,10 Over Tournament Held in States

1st Domestic Season Youth Directly Engaged 1,00,000+ ; Matches in 6
States, Super 8 State Conducted 1200.

3 Formats:- Leather Ball, Tennis Ball Open Ground,

International - National - State & District Level League Playoffs
Matches in Super 8 State Teams:

*Leather Ball:32 Matches

*Tennis Ball Open Ground:32 Matches

*Tennis Ball Box Cricket: 32 Matches

*Total 96 Matches and total 192 Matches in combined Male & Women
Segment

SUPER 8 STATE Teams Matches playing schedule:

6 Matches Per Week Per Format so total 5 Weeks Per Format and approx
80 Days Schedule and 30 weeks playing schedule

e Key Highlights:

*Live Streaming

*Press & Media Coverage

*Trophy & Momento for Winning & Runners Up Teams Page 21
*Refreshments for all

*Opportunity to Feature on Podcast Series

Gali Mohalla
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e Players Selected in each Super 8 State Teams to be selected
Y77 from:
0 4 4 *Inter School GMCL Tournaments
4| *Inter College/University GMCL Tournaments
*Trials
*Training Camps
*Exhibition Matches
*Open Age Group Tournaments
e State Selected Post Trails Players Pool Opportunities:
The pool of selected players post trials in each category will get
to play in domestic & international matches of GMCL & other
organizers in India & internationally and earn match fees and
endorsement fees based on their respective performance and
track record post trials.
e Get a Opportunity to Play Internationally
e School, College & University Teams Can Participate
e Players to submit their school, college or university ID cards
before the match
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GMCL Branded as Global Mega Street Cricket =
League (GMSCL) Internationally

International Season 1, 2026-2027 o JPAGUES

e 10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,

SINGAPORE, MALASYSIA, DUBAI, NEPAL

110,10 OVERS TOURNAMENT

3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET

EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY

SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT

SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES=192 MATCHES

EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3

FORMAT X2 GENDER LEAGUE= 720 PLAYERS

o EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500
PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS

o« 1HESE 3000 SELECTED POOL PLAYERS :-

*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT
*2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER
LEAGUE GLOBALLY

Page 23



Ecosystem

ECOSYSTEM:GALLIMOHALLA PRO LEAGUE (GMPL), GMSSL SPORTS
FOUNDATION,GMBOXCRICKET ASSOCIATION (GMBCA) ,
PRIDEACADEMY (TRAINING), SATKARMIC
MISSION(SPIRITUALGUIDANCE), INDIA BLOCKCHAIN ALLIANCE
(TECH, DIGITAL TRUST CONVERGENCE).

« GALLI MOHALLA PRO LEAGUE (GMPL) ORGANISER , OWNER &
ADMINISTRATOR OF GALI MOHALLA CRICKET LEAGUE (GMCL)
IN INDIA & INTERNATIONAL.
e GMSSL SPORTS FOUNDATION RESPONSIBLE FOR SPORTS
e TALENT DEVELOPMENT & PROMOTION IN INDIA &

Gali Mohalla

o T INTERNATIONAL.
P 7 A « GM BOX CRICKET ASSOCIATION (GMBCA) AUTONOMOUS BODY
- P ?f"“w TO ORGANISE, PROMOTE AND COORDINATE. BOX CRICKET IN
GLOBAL MIDDAS Py o INDIA & INTERNATIONALLY.
CAPITAL . PRIDE ACADEMY: EXCLUSIVE TRAINING PARTNER, COACHING

2,000 YOUTH IN 2026, FOSTERING RESILIENCE AND TALENT.

£ &\ . SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR YOUTH
Vi ﬂ V EMPOWERMENT, COMBATING ADDICTION.

W F . SPORTSTECH: ANALYTICS, LIVE STREAMING, AND

PRIDE BLOCKCHAIN FOR TRANSPARENT TICKETING/MERCHANDISE.

GALLI MOHALLA CRICKET LEAGUE (GMCL) CRICKET LEAGUE
BRAND NAME IN INDIA IN 3 FORMATS. (LEATHER BALL, TENIS
BALL OPEN GROUND, TENNIS BALL BOX CRICKET, MALE &
WOMEN PREMIER LEAGUE )

GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) BRAND Page?24
NAME INTERNATIONALLY IN 3 FORMATS.



GUE®>

e Can GALI MOHALLA CRICKET LEAGUE

& \ameL
WMEN
PREMIER

i

Gali Mohalla

G

=

= ;! 2 \\
b Y
'\.\\ b "
= i & \ |
. .

A HEALTHY

Gali Mohalla|

GMSSL

Franchise Model - Pioneering &
Profitable

Own a Piece of the Revolution

Four Tier Model :-

e International Country Franchisee: Nationwide Oversight , Revenue
Stream from all tiers.

e State Franchisee in India: State Wise Operations, Revenue Stream Pooled
from all Districts.

e Super 8 State Teams in each Indian State & International Franchisee:
Each Team Franchisee to manage its own team, revenue from all team
monetization including team sponsorship, merchandise and donations.

e District Franchisee in each State of India: Promotion & operation at
district level , revenue generation from district level activities like
training centers & local events.

e Global Rebrand : Global Mega Street Cricket League (GMSCL) for
International Markets.

e Global Best Practices: Tiered Model ensuring localise engagement and
National & International Revenue.
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SPORTS FOR DEVELOPMENT,
LIVELIHOODS, AND PROSPERITY

e Wean Youth Away from Addiction
e Channelize Energy Productively
e Promote Grassroots Engagement
e Build Sustainable Careers

Global Presence & Brand

Momentum Building

A platform for International & National Level local talent scout.

For the 1st time multi tiered competes within districts , states ,
provinces and international on common ground.

An Opportunity to have Pan Country & International Presence Under a
Single Cricket League.

Domestic & International players to gain exposure across geographies.
Sponsorship Partners to benefit from local as well as multi state &
multi international league revenue streams.

Youth Empowerment & Engagement to boost Fan Base Multifold

A Big Broadcasting Opportunity to International Audience

Sponsors to benefit from on ground and digital exponential fan base
pool.

Merchandise Sale to have a huge Fan engagement base to capitalise on.
A substantial boost to Sponsor Brand Valuation & Profitability.
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Revenue Streams for Franchisees
Multiple Pathways to Profit

« BENEFIT FROM THE CENTRAL POOL SHARING SYSTEM

« FRANCHISEE TENURE FOR 3 SESSIONS INITIALLY THEN TO BE
REVISED

« ANNUAL FRANCHISEE FEES TO BE PAID TO THE GMPL

e« SPECIFIC TERMS & CONDITIONS FOR EACH CATEGORY OF
FRANCHISEE TO BE DETAILED SEPERATELY.

e« MERCHANDISE SALES: GMCL-BRANDED JERSEYS, BATS, AND
ACCESSORIES.

« ADVERTISEMENT SALES: VENUE BANNERS, IN-APP ADS, LIVE
STREAM SPONSORSHIPS.

« TEAM REGISTRATION FEES: COLLECTED FROM 500+ TEAMS PER
REGION. ADDITIONAL OPPORTUNITIES:

= EVENT HOSTING (FAN ZONES, FINALS).

« GLOBAL BEST PRACTICE: DIVERSIFIED STREAMS MIRROR
IPL’S MODEL (MERCHANDISE, MEDIA, TICKETING).
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SPORTS FUR DEVEI.UPMENT,
LIVELIHOODS, AND PROSPERITY

e Wean youth away from addiction challenges
* Promote sports as a purpose
¢ Envision robust livelihoods and prosperity
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CRICKET LEAGUE

GMSSL]

SPORTS FOUNDATION

Social Impact - The Heart of GMCL

Cricket for Good

YOUTH EMPOWERMENT: TRAINING 2,000 YOUTH IN 2026 VIA
PRIDE ACADEMY, COMBATING ADDICTION.

INCLUSIVITY: 30% FEMALE, 40% MARGINALIZED PARTICIPATION
BY 2027. ECONOMIC IMPACT: 500 DIRECT JOBS, ¥10 CRORE
ECONOMIC MULTIPLIER BY 2027.

COMPLIANCE: CHILD SAFETY PROTOCOLS, GST-COMPLIANT
OPERATIONS, KHELO INDIA ALIGNMENT.

SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR HOLISTIC

GROWTH.
(g ‘U all ’ Page 28
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GMSSL

SPORTS FOUNDATION

1)

GALI MOHALLA CRICKET LEAGUE

Gali Mohalla

CRICKET LEAGUE

Why Invest in GMCL?

A Winning Opportunity

e SCALABILITY: FROM 6 STATES TO 20, INTERNATIONALLY FROM 10
COUNTRIES TO 20 COUNTRIES BY 2030.

e HIGH ROI: DIVERSIFIED REVENUE, TIERED FRANCHISE MODEL, GLOBAL
FANBASE.

e SOCIAL IMPACT: ALIGN WITH INDIA’S YOUTH REVOLUTION, ESG-
COMPLIANT.

e TECH-DRIVEN:AI ANALYTICS, BLOCKCHAIN TRANSPARENCY. FIRST-MOVER
ADVANTAGE GLOBALLY
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T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA

DUBAI

MALAYSIA

NEPAL


https://www.britannica.com/place/Malaysia

T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA
SUPER 8 INDIAN PARTICIPATING STATES

Maharashtra

Page 31



Team

Diverse Experience
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£

Baba Inder Preet Singh | Raj Kapoor Harmeet Singh Rakesh Rastogi

Spiritual Head, The Satkarmic Mission Founder-India Blockchain Alliance Pride Academy UP State Coordinator

YOU!

| e

Aman Bandvi Princess Asharaje Gaekwad Mukesh Chauhan
GlobalMiddasCapital Fund NEPAL FRANCHISE PARTNER Delhi State Coordinator Punjab State Coordinator Page 32




WEBSITE
www.gmbca.org
www.gmcricketleague.com
E-MAIL

iInvestors@gmecl.org.in

O0@

gmcricketleague
gmboxcricketassociation

GLOBAL MIDDAS
CAPITAL
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