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IN GOOD FAITH ONLY INTENDED FOR RECIPIENT

Leather Ball
Tennis Ball Open Ground
Tennis Ball Box Cricket
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Transforming India’s
Youth Through Sports

 GMCL:INDIA’S LARGEST GRASSROOTS
CRICKET LEAGUE, UNITING 300 TEAMS
ACROSS 6 STATES IN INDIA. 
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*MISSION: 
EMPOWER YOUTH, COMBAT ADDICTION,
FOSTER INCLUSION (30% FEMALE, 40%
MARGINALIZED BY 2027). 
PROMOTED BY GLOBAL MIDDAS CAPITAL
FUND (GMCF) WHY INVEST? 
SCALABLE, COMPLIANT, TECH- DRIVEN
MODEL WITH GLOBAL POTENTIAL.



Curtain Raiser Press Conference | May 2025 | New Delhi
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PRESS & MEDIA COVERAGE
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1.GMCL Delhi State Launch Press Conference :-  Date- 29 May 2025, Venue- Delhi Press Club
2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue-  Andheri Press Club
3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra 
4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club
5.GMCL Delhi Exhibition Match :- Date-  10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture
6.GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44
7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club
8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025 , Venue- Ramjas Cricket Ground
9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground

10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11.GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14.GMBCA 1   Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Groundst

15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
17.GMBCA UP State Leather Ball Trial Match  :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1 :- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman

Chamber
19.GMCL & GMBCA Domestic Season 1 2026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber
20.GMCL & GMBCA International Season 1 2026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman Chamber
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FRANCHISEE OWNER SPONSORSHIP BENEFITS:

For each Specific category of Sponsor Category it's Suggested to Discuss with your GMCL Engagement partner.

Brand Promotion at Multi-State National & International level.  
Brand Promotion to be part of electronic, print , digital , online and outdoor promotional Media
Campaigns.
Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match
Presentation backdrops.
Brand Promotion on ground during all League Matches.  
Brand Presence During Live Streaming of Matches. 
Allocation of Free Communical Time (FCT) during live broadcast of all league matches.
Representatives of Sponsor to be part of Post Match Presentatives & Prize Distribution.
Logo Presence of the T-Shirt of Players, Management staff, Coordinator Teams & Management Team
& Participation Teams.
Media Bytes & Interview of Sponsor Representatives passes for Events, Ceremonies, matches for
sponsor representatives.
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JERSEY SPONSORSHIP

TEAM OWNERS
PROMOTIONA LOGO

TOURNAMENT LOGO

TITLE SPONSOR LOGO

POWERED BY LOGO

CO-POWERED BY
LOGO

TEAM LOGO

ORGANISATION NAME
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Brand Promotion
Opportunities 

GMCL BAT

GMCL CAP

GMCL WICKETS

GMCL BAT
STICKER
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Brand Promotion
Opportunities 

GMCL UP 

GMCL PUNJAB

GMCL JERSEY 
LOGO

GMCL WHITE 
T-SHIRT



GMCL 
SIGNATURE BAT Page 11

Brand Promotion
Opportunities 

GMCL MUG

GMCL WOMEN
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Outdoor Brand
Promotion Opportunities 

DELHI STATE CANOPY UP STATE CANOPY



Page 13

Outdoor Brand Promotion
Opportunities 

DELHI STATE
 BANNER

UP STATE
 BANNER
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Outdoor Brand Promotion
Opportunities 

DELHI STATE UP STATE PUNJAB STATE 

BANNER & STANDY
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Outdoor Brand Promotion
Opportunities 

MATCH 
PRESENTATION

 BACKDROP

GMCL FLAG



Page 16

Franchisee Opportunities Across Multi-Category
at National & International League Level

India Domestic Franchisee Team Owner Model
International Franchisee Team Owner Model
GMCL/ GMSCL & Franchisee Team Owner Contract
Terms 
Investment Opportunities For Franchisee Team
Owners:

FRANCHISEE FEE
PER SEASON

Rs. 1 Crore/ US $ 1,10,000
Valid for 1st 3 Sessions Only

FRANCHISEE TEAM OWNER 
TOTAL INVESTMENT & TENURE

PER SEASON
Rs. 2.75 Crore/ US $ 3,04,000



India Domestic Franchisee
Team Owner Model

 
Galli Mohalla Cricket League (GMCL) to be organised in 6 Indian States: Delhi/NCR , Punjab , Uttar Pradesh, Jammu &
Kashmir, Maharashtra & Rajasthan.
Each State to have 15 Players Super 8 State Teams Tournament in 3 Formats (Leather Ball, Tennis Ball Open Ground &
Tennis Ball Box Cricket) and 2 separate Gender Leagues (Male Premier League & Women Premier League).
Each States Super 8 Tournament in each format to have 32 matches(28 league matches, 1 match for 3rd position , 2
Semifinals & 1 Grand Finale)
All the 3 Formats to be a 10 over T10 Tournament.
Opportunity to own in any or all 3 formats, any or both genders, in any State out of 6 States Single or Multiple Franchisee
Teams.
Players Images/TVC along with Franchisee entitlements for its clients are held for Season to Season on Yearly Domestic
Season  Basis.
Free Commercial Time (FCT) per franchisee game given to Franchisee to benefit their own franchisee Sponsor Client.
Opportunity to participate in State Players Pool Auction and Select the best players for Domestic & International Season
Matches.
Global Live Streaming of the league Matches.
Benefit from High Franchisee Team Valuation along with year on year Revenue growth.
If a single owner buys a  franchisee of more than 1 team in separate format than 30% discount on its annual franchisee
fees.
If a single owner buys a franchisee of more than 2 teams in separate formats than 50% discount on its annual franchisee
fees.
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International Franchisee
Team Owner Model

 Galli Mohalla Cricket League (GMCL) is branded as Global Mega Street Cricket League (GMSCL) Internationally.
Along with India in 10 countries Internationally it will be organised in: USA , CANADA, AUSTRALIA , ENGLAND, SOUTH
AFRICA , DUBAI, HONG KONG, SINGAPORE, MALAYSIA & NEPAL.
Each Country to have 15 Players Super 8 Teams Tournament in 3 Formats (Leather Ball, Tennis Ball Open Ground & Tennis
Ball Box Cricket) and 2 separate Gender Leagues (Male Premier League & Women Premier League).
Each Countrys Super 8 Tournament in each format to have 32 matches(28 league matches, 1 match for 3rd position , 2
Semifinals & 1 Grand Finale)
All the 3 Formats to be a 10 over T10 Tournament.
Opportunity to own in any or all 3 formats, any or both genders, in any single or Multiple Countries Franchisee Teams.
Players Images/TVC along with Franchisee entitlements for its clients are held for Season to Season on Yearly Domestic
Season  Basis.
Free Commercial Time (FCT) per franchisee game given to Franchisee to benefit their own franchisee Sponsor Clients.
Opportunity to participate in Country's Players Pool Auction and Select the best players for Domestic & International
Season Matches.
Global Live Streaming of the league Matches.
Benefit from High Franchisee Team Valuation along with year on year Revenue growth.
If a single owner buys a  franchisee of more than 1 team in separate format than 30% discount on its annual franchisee
fees.
If a single owner buys a franchisee of more than 2 teams in separate formats than 50% discount on its annual franchisee
fees. Page 18



GMCL/ GMSCL & Franchisee Team Owner
Contract Terms (Valid for 1st 3 Sessions Only )

 
8 Teams of 15 Players each to comprise Super 8 State Franchisee Teams in each different format.
Super 8 State Teams will participate in both Domestic & International Season Matches 
SUPER 8 State Teams to have for each Team a Franchisee Team Owner.
Franchisee Contract is Valid for 3 Seasons (Season defined the same as in Player Contract Terms )
Brand Name Fees for Super 8 Teams to be kept at the Reserved Price of Rs 25lac each Team and final price to be determined by Auction.( Payment
Schedule same as Payment Schedule to Player.Brand Name to be used for a period of 3 Seasons Only)
Each Super 8 Franchisee Fees for Each Year Rs 1 Crore for each team (Payment Schedule same as Player Schedule)
Franchisee Teams total earning revenue sharing to be 20% of the gross revenue generated each year for 3 sessions with GMCL (Payment Schedule
Same as above.80:20 equity ratio in the Franchisee Pvt Ltd Company to be newly incorporated)
Revenue Generation for Franchisee Team Owners ( Sponsorship - Shirt Sponsorship, Kit Sponsorship etc., Ticket Sales , Training Camp, Trials,
Exhibition Matches, Tournaments, Merchandise, Donations & CSR , Licensing etc.)
Player Purchase through Open Auction Process ( Purchase is limited for 1st Season Only )
Players to be Purchased from Registered Available Player Pool List.
Reserve Price fixed for each player
No cap on auction bid price on player 
No Cap on auction budget for each team Franchisee Owner 
The Franchisee Team Owner can reauction the players it has to other domestic and international leagues with mutual consent of GMCL Committe.
20% of the reauctioned  Player fees will be the revenue share for Franchisee Team Owners.
GMCL State Level Central Pool Revenue comprising selling central rights like media and title sponsorship will be shared in the following proportion :
40% will be shared by GMCL , 35 % to be distributed equally with each Super 8 Franchisee Teams, 10 % will go for Training and Development Fund,
5% will be shared with State Winner Franchise Team Owner & 10% to all Players Pool of Franchisee Teams.
Post 1st Super 8 State Winner each team can have additional 5 foreign players in their Squad making a total of Squad 20 Players.
International Players Auction Process to be differently priced while the process of auction to be similar.
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Investment Opportunities For Franchisee
Team Owners:

Each Team has a 15 players squad in each format 
Minimum Bid Price for Player at Rs 4.8 Lac / US $ 5,300 per season 
So minimum cost of 15 Players Pool to be Rs Rs 75 Lacs/ US $ 83,000
Minimum Retention of Player is 1 Year
Franchisee Fees to be paid to GMCL 1 Cr Per Year/ US $ 1,10,000 and minimum for 3 Season Franchisee Agreement to be
Signed
For Training , Traveling & Lodging for 15 pool squad for Super 8 State Tournament Rs 75 Lacs/ US $ 83,000
One Time Franchisee Brand Fees to be kept at reserve price of Rs 25 Lac/ US $ 28,000
So Total Minimum Investment for Franchisee Team owner :   

        Rs 75 Lacs(15 Players 1 Season Cost)+Rs 1 Cr (Franchisee Fees to GMCL) + Rs 25 Lacs (For Franchisee Brand Fees)+ Rs 75  
        Lacs (For Super 8 State Tournament Tour)= Rs 2.75 Cr /US $ 3,04,000

                                     Revenue Expectation:
Sponsorship & Advertisement :Rs 1.5-2 Cr /US $ 2,21,200
Merchandise & Sports Equipment Sales:Rs 50 Lacs/ US $ 55,300
Re-auction of Players in International & Domestic League Matches Rs 50 Lacs/ US $ 55,300
GMCL State Level Central Pool Revenue comprising selling central rights like media and title sponsorship Rs 50Lacs- 1Cr/
US $ 1,10,000 (35% to be distributed equally with each Super 8 State Franchisee Team)
Donations from Individuals & Corporates Rs 50 Lacs/ US $ 55,300
So Total Expected Revenue for State Franchisee Super 8 to be Rs 1.5 Cr + Rs 50 Lacs + Rs 50 Lacs + Rs 50 Lacs + Rs 50 Lacs
approx Rs 3.5 Cr / US $ 3,88,000
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GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
Unmatched Reach, Unrivaled Impact

Page 21

D o m e s t i c  S e a s o n  1 ,  2 0 2 6 - 2 0 2 7  6  S t a t e s .
   D e l h i / N C R ,  U t t a r  P r a d e s h ,  P u n j a b ,  J a m m u &  K a s h m i r ,  R a j a s t h a n ,    
   M a h a r a s h t r a  

T 1 0 , 1 0  O v e r  T o u r n a m e n t  H e l d  i n  S t a t e s
1 s t  D o m e s t i c  S e a s o n  Y o u t h  D i r e c t l y  E n g a g e d  1 , 0 0 , 0 0 0 +  ;  M a t c h e s  i n  6
S t a t e s ,  S u p e r  8  S t a t e  C o n d u c t e d  1 2 0 0 .
3  F o r m a t s : -  L e a t h e r  B a l l ,  T e n n i s  B a l l  O p e n  G r o u n d ,  

    I n t e r n a t i o n a l  -  N a t i o n a l  -  S t a t e  &  D i s t r i c t  L e v e l  L e a g u e  P l a y o f f s
M a t c h e s  i n  S u p e r  8  S t a t e  T e a m s :

     * L e a t h e r  B a l l : 3 2  M a t c h e s
     * T e n n i s  B a l l  O p e n  G r o u n d : 3 2  M a t c h e s
     * T e n n i s  B a l l  B o x  C r i c k e t :  3 2  M a t c h e s
     * T o t a l  9 6  M a t c h e s  a n d  t o t a l  1 9 2  M a t c h e s  i n  c o m b i n e d  M a l e  &  W o m e n
     S e g m e n t

S U P E R  8  S T A T E  T e a m s  M a t c h e s  p l a y i n g  s c h e d u l e :
    6  M a t c h e s  P e r  W e e k  P e r  F o r m a t  s o  t o t a l  5  W e e k s  P e r  F o r m a t  a n d  a p p r o x
    8 0  D a y s  S c h e d u l e  a n d  3 0  w e e k s  p l a y i n g  s c h e d u l e

K e y  H i g h l i g h t s :
   * L i v e  S t r e a m i n g
   * P r e s s  &  M e d i a  C o v e r a g e
   * T r o p h y  &  M o m e n t o  f o r  W i n n i n g  &  R u n n e r s  U p  T e a m s
   * R e f r e s h m e n t s  f o r  a l l
   * O p p o r t u n i t y  t o  F e a t u r e  o n  P o d c a s t  S e r i e s



Unmatched Reach, Unrivaled Impact

P l a y e r s  S e l e c t e d  i n  e a c h  S u p e r  8  S t a t e  T e a m s  t o  b e  s e l e c t e d
f r o m :

   * I n t e r  S c h o o l  G M C L  T o u r n a m e n t s
   * I n t e r  C o l l e g e / U n i v e r s i t y  G M C L  T o u r n a m e n t s
   * T r i a l s
   * T r a i n i n g  C a m p s
   * E x h i b i t i o n  M a t c h e s
   * O p e n  A g e  G r o u p  T o u r n a m e n t s

S t a t e  S e l e c t e d  P o s t  T r a i l s  P l a y e r s  P o o l  O p p o r t u n i t i e s :
    T h e  p o o l  o f  s e l e c t e d  p l a y e r s  p o s t  t r i a l s  i n  e a c h  c a t e g o r y  w i l l  g e t
    t o  p l a y  i n  d o m e s t i c  &  i n t e r n a t i o n a l  m a t c h e s  o f  G M C L  &  o t h e r
    o r g a n i z e r s  i n  I n d i a  &  i n t e r n a t i o n a l l y  a n d  e a r n  m a t c h  f e e s  a n d   
    e n d o r s e m e n t  f e e s  b a s e d  o n  t h e i r  r e s p e c t i v e  p e r f o r m a n c e  a n d  
    t r a c k  r e c o r d  p o s t  t r i a l s .

G e t  a  O p p o r t u n i t y  t o  P l a y  I n t e r n a t i o n a l l y
S c h o o l ,  C o l l e g e  &  U n i v e r s i t y  T e a m s  C a n  P a r t i c i p a t e
P l a y e r s  t o  s u b m i t  t h e i r  s c h o o l ,  c o l l e g e  o r  u n i v e r s i t y  I D  c a r d s
b e f o r e  t h e  m a t c h

GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
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10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,
SINGAPORE, MALASYSIA, DUBAI, NEPAL
T10, 10 OVERS TOURNAMENT
3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET
EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY
SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT
SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES= 192 MATCHES
EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3
FORMAT X2 GENDER LEAGUE= 720 PLAYERS
EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500
PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS
THESE 3000 SELECTED POOL PLAYERS :- 

GMCL Branded as Global Mega Street Cricket
League (GMSCL) Internationally

 
International Season 1, 2026-2027

*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT
*2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER 

LEAGUE GLOBALLY
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G A L L I  M O H A L L A  P R O  L E A G U E  ( G M P L )  O R G A N I S E R  ,  O W N E R  &
A D M I N I S T R A T O R  O F  G A L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )
I N  I N D I A  &  I N T E R N A T I O N A L .

 G M S S L  S P O R T S  F O U N D A T I O N  R E S P O N S I B L E  F O R  S P O R T S
T A L E N T  D E V E L O P M E N T  &  P R O M O T I O N  I N  I N D I A  &
I N T E R N A T I O N A L .
G M  B O X  C R I C K E T  A S S O C I A T I O N  ( G M B C A )  A U T O N O M O U S  B O D Y
T O  O R G A N I S E ,  P R O M O T E  A N D  C O O R D I N A T E .  B O X  C R I C K E T  I N
I N D I A  &  I N T E R N A T I O N A L L Y .  
P R I D E  A C A D E M Y :  E X C L U S I V E  T R A I N I N G  P A R T N E R ,  C O A C H I N G
2 , 0 0 0  Y O U T H  I N  2 0 2 6 ,  F O S T E R I N G  R E S I L I E N C E  A N D  T A L E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  Y O U T H
E M P O W E R M E N T ,  C O M B A T I N G  A D D I C T I O N .  
S P O R T S T E C H :  A N A L Y T I C S ,  L I V E  S T R E A M I N G ,  A N D
B L O C K C H A I N  F O R  T R A N S P A R E N T  T I C K E T I N G / M E R C H A N D I S E .
G A L L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )  C R I C K E T  L E A G U E
B R A N D  N A M E  I N  I N D I A  I N  3  F O R M A T S .  ( L E A T H E R  B A L L ,  T E N I S
B A L L  O P E N  G R O U N D ,  T E N N I S  B A L L  B O X  C R I C K E T ,  M A L E  &
W O M E N  P R E M I E R  L E A G U E  )
G L O B A L  M E G A  S T R E E T  C R I C K E T  L E A G U E  ( G M S C L )  B R A N D
N A M E  I N T E R N A T I O N A L L Y  I N  3  F O R M A T S .

GLOBAL MIDDAS
CAPITAL

Ecosystem
 E C O S Y S T E M : G A L L I M O H A L L A  P R O  L E A G U E  ( G M P L ) ,  G M S S L  S P O R T S

F O U N D A T I O N , G M B O X C R I C K E T  A S S O C I A T I O N  ( G M B C A )  ,
P R I D E A C A D E M Y  ( T R A I N I N G ) ,  S A T K A R M I C
M I S S I O N ( S P I R I T U A L G U I D A N C E ) ,  I N D I A  B L O C K C H A I N  A L L I A N C E
( T E C H ,  D I G I T A L  T R U S T  C O N V E R G E N C E ) .  
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Franchise Model – Pioneering &
Profitable

Own a Piece of the Revolution

Page 25

F o u r  T i e r  M o d e l  : -
I n t e r n a t i o n a l  C o u n t r y  F r a n c h i s e e :  N a t i o n w i d e  O v e r s i g h t  ,  R e v e n u e
S t r e a m  f r o m  a l l  t i e r s .
S t a t e  F r a n c h i s e e  i n  I n d i a :  S t a t e  W i s e  O p e r a t i o n s ,  R e v e n u e  S t r e a m  P o o l e d
f r o m  a l l  D i s t r i c t s .  
S u p e r  8  S t a t e  T e a m s  i n  e a c h  I n d i a n  S t a t e   &  I n t e r n a t i o n a l  F r a n c h i s e e :
E a c h  T e a m  F r a n c h i s e e  t o  m a n a g e  i t s  o w n  t e a m ,  r e v e n u e  f r o m  a l l  t e a m
m o n e t i z a t i o n  i n c l u d i n g  t e a m  s p o n s o r s h i p ,  m e r c h a n d i s e  a n d  d o n a t i o n s .  
D i s t r i c t  F r a n c h i s e e  i n  e a c h  S t a t e  o f  I n d i a :  P r o m o t i o n  &  o p e r a t i o n  a t
d i s t r i c t  l e v e l  ,  r e v e n u e  g e n e r a t i o n  f r o m  d i s t r i c t  l e v e l  a c t i v i t i e s  l i k e
t r a i n i n g  c e n t e r s  &  l o c a l  e v e n t s .
G l o b a l  R e b r a n d  :  G l o b a l  M e g a  S t r e e t  C r i c k e t  L e a g u e  ( G M S C L )  f o r
I n t e r n a t i o n a l  M a r k e t s .  
G l o b a l  B e s t  P r a c t i c e s :  T i e r e d  M o d e l  e n s u r i n g  l o c a l i s e  e n g a g e m e n t  a n d
N a t i o n a l  &  I n t e r n a t i o n a l  R e v e n u e .



A  p l a t f o r m  f o r  I n t e r n a t i o n a l  &  N a t i o n a l  L e v e l  l o c a l  t a l e n t  s c o u t .
F o r  t h e  1 s t  t i m e  m u l t i  t i e r e d  c o m p e t e s  w i t h i n  d i s t r i c t s  ,  s t a t e s  ,
p r o v i n c e s  a n d  i n t e r n a t i o n a l  o n  c o m m o n  g r o u n d .
A n  O p p o r t u n i t y  t o  h a v e  P a n  C o u n t r y  &  I n t e r n a t i o n a l  P r e s e n c e  U n d e r  a
S i n g l e  C r i c k e t  L e a g u e .
D o m e s t i c  &  I n t e r n a t i o n a l  p l a y e r s  t o  g a i n  e x p o s u r e  a c r o s s  g e o g r a p h i e s .
S p o n s o r s h i p  P a r t n e r s  t o  b e n e f i t  f r o m  l o c a l  a s  w e l l  a s  m u l t i  s t a t e  &
m u l t i  i n t e r n a t i o n a l  l e a g u e  r e v e n u e  s t r e a m s .
Y o u t h  E m p o w e r m e n t  &  E n g a g e m e n t  t o  b o o s t  F a n  B a s e  M u l t i f o l d
A  B i g  B r o a d c a s t i n g  O p p o r t u n i t y  t o  I n t e r n a t i o n a l  A u d i e n c e
S p o n s o r s  t o  b e n e f i t  f r o m  o n  g r o u n d  a n d  d i g i t a l  e x p o n e n t i a l  f a n  b a s e
p o o l .
M e r c h a n d i s e  S a l e  t o  h a v e  a  h u g e  F a n  e n g a g e m e n t  b a s e  t o  c a p i t a l i s e  o n .
A  s u b s t a n t i a l  b o o s t  t o  S p o n s o r  B r a n d  V a l u a t i o n  &  P r o f i t a b i l i t y .

Global Presence & Brand
Momentum Building
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Revenue Streams for Franchisees
Multiple Pathways to Profit

B E N E F I T  F R O M  T H E  C E N T R A L  P O O L  S H A R I N G  S Y S T E M
F R A N C H I S E E  T E N U R E  F O R  3  S E S S I O N S  I N I T I A L L Y  T H E N  T O  B E
R E V I S E D
A N N U A L  F R A N C H I S E E  F E E S  T O  B E  P A I D  T O  T H E  G M P L
S P E C I F I C  T E R M S  &  C O N D I T I O N S  F O R  E A C H  C A T E G O R Y  O F
F R A N C H I S E E  T O  B E  D E T A I L E D  S E P E R A T E L Y .
M E R C H A N D I S E  S A L E S :  G M C L - B R A N D E D  J E R S E Y S ,  B A T S ,  A N D
A C C E S S O R I E S .
A D V E R T I S E M E N T  S A L E S :  V E N U E  B A N N E R S ,  I N - A P P  A D S ,  L I V E
S T R E A M  S P O N S O R S H I P S .
T E A M  R E G I S T R A T I O N  F E E S :  C O L L E C T E D  F R O M  5 0 0 +  T E A M S  P E R
R E G I O N .  A D D I T I O N A L  O P P O R T U N I T I E S :  

E V E N T  H O S T I N G  ( F A N  Z O N E S ,  F I N A L S ) .

G L O B A L  B E S T  P R A C T I C E :  D I V E R S I F I E D  S T R E A M S  M I R R O R
I P L ’ S  M O D E L  ( M E R C H A N D I S E ,  M E D I A ,  T I C K E T I N G ) .
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Social Impact – The Heart of GMCL

Cricket for Good
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Y O U T H  E M P O W E R M E N T :  T R A I N I N G  2 , 0 0 0  Y O U T H  I N  2 0 2 6  V I A
P R I D E  A C A D E M Y ,  C O M B A T I N G  A D D I C T I O N .
I N C L U S I V I T Y :  3 0 %  F E M A L E ,  4 0 %  M A R G I N A L I Z E D  P A R T I C I P A T I O N
B Y  2 0 2 7 .  E C O N O M I C  I M P A C T :  5 0 0  D I R E C T  J O B S ,  ₹1 0  C R O R E
E C O N O M I C  M U L T I P L I E R  B Y  2 0 2 7 .  
C O M P L I A N C E :  C H I L D  S A F E T Y  P R O T O C O L S ,  G S T - C O M P L I A N T
O P E R A T I O N S ,  K H E L O  I N D I A  A L I G N M E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  H O L I S T I C
G R O W T H .



Why Invest in GMCL?

A Winning Opportunity
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S C A L A B I L I T Y :  F R O M  6  S T A T E S  T O  2 0 ,  I N T E R N A T I O N A L L Y  F R O M  1 0
C O U N T R I E S  T O  2 0  C O U N T R I E S  B Y  2 0 3 0 .  
H I G H  R O I :  D I V E R S I F I E D  R E V E N U E ,  T I E R E D  F R A N C H I S E  M O D E L ,  G L O B A L
F A N B A S E .  
S O C I A L  I M P A C T :  A L I G N  W I T H  I N D I A ’ S  Y O U T H  R E V O L U T I O N ,  E S G -
C O M P L I A N T .  
T E C H - D R I V E N : A I  A N A L Y T I C S ,  B L O C K C H A I N  T R A N S P A R E N C Y .  F I R S T - M O V E R
A D V A N T A G E  G L O B A L L Y  



T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA CANADA HONGKONG

SINGAPORE ENGLAND MALAYSIADUBAI NEPAL

AUSTRALIA SOUTH AFRICA

IND IA
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https://www.britannica.com/place/Malaysia
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T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA 
SUPER 8 INDIAN PARTICIPATING STATES



YOU!

 Princess Asharaje Gaekwad

Team
Diverse Experience

Aman Bandvi
 

Baba Inder Preet Singh
 

Raj Kapoor
Founder-India Blockchain Alliance

Harmeet Singh
 

NEPAL FRANCHISE PARTNER

Spiritual Head, The Satkarmic Mission Pride Academy

GlobalMiddasCapital Fund

Rakesh Rastogi
UP State Coordinator

Sukhvinder Singh Sokhi 
Delhi State Coordinator Punjab State Coordinator

Mukesh Chauhan
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GLOBAL MIDDAS
CAPITAL

WEBSITE

www.gmbca.org
www.gmcricketleague.com
E-MAIL

investors@gmcl.org.in

gmcricketleague
gmboxcricketassociation
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