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GALI MOHALLA CRICKET LEAGUE

CSR Partnership

Proposal: Building
Disciplined Youth,

Empowered India

ALIGNED WITHUNSDGS&GLOBAL
IMPACT STANDARDS

SPORTS FOR DEVELOPMENT
SOCIAL ROI AMPLIFIED
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L& GALIMOHALLA CRICKET LEAGUE

THE CHALLENGE: INDIA’S YOUTH
CRISIS

» 250M+ TOBACCO USERS | 35% OF
TIER 3 YOUTH ADDICTED

= UNEMPLOYMENT, PURPOSE
DEFICIT, AND GENDER
INEQUALITY THREATEN INDIA’S

et MR U o DEMOGRAPHIC DIVIDEND.
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Gali Mohalla Cricket League (GMCL)
SPORTS AS SURGICAL SOCIAL

INTERVENTION

GMCLIS INDIA’S FIRSTLARGE-
SCALE, GRASSROOTS STREET
CRICKET LEAGUE DESIGNED TO
UNLOCK TALENT, DRIVE INCLUSION,

AND CREATE MEASURABLE SOCIETAL
IMPACT.
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Alignment with Global Goals o LEAGUE" \\\\J ‘&

Sport as a
Behaviour
al Tool:

Aligns with
SDGs:

. SDG 3 (HEALTH & WELL-BEING)

. SDG 4 (QUALITY EDUCATION VIA
« REDUCES AGGRESSION, BUILDS

SCHOOL ALLIANCES) REDUCES AG
. SDG 8 (DECENT WORK &

£CONOMIC GROWTH) . DRUG ADDICTION,LACKOF o Lltedulonl s bl bl
. SDG 10 (REDUCED INEQUALITIES) ACCESS. DROPOUT RATES ASPIRATION, HEALTH

« SKILL GAP,UNEMPLOYMENT
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b Im i ipti 2025 to 2026
b pact Metric Description to
y |

Ny 8 Youth Directly Engaged Teams x Players 1,00,000+

Matches Conducted Super 8 State 1,200+

IDomesticSeason across 6 States

Addiction Mitigation & Through sport-led 100+ workshops & recovery

Wellness intervention linkups

School/Academy Linkages Participation via formal 500+ Institutions onboard
Institutions

Employment Generation Coaches, scouts, managers, 10,000+ indirect jobs
referees

Gali Mohalla Cricket League (GMCL)
Measuring What Matters: Social ROl

F I"CI m eWO I"k DE-ADDICTION LIVELIHOODS PROSPERITY IJE‘JSE[I)‘.%%]IEVISENT
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DE-ADDICTION LIVELIHOOD | SPURTS
CTION LIVELIHOODS PROSPERITY DEVELOPVENT

Gali ohalla

CRICKET LEAGUE ROI Metrics
KPI Your Impact Measurement
Addiction Averted 1,000+ youth Pre/post health surveys
Women Empowered 300+ athletes/coaches Employment tracking
Talent Scouted 50+ state-level players Academy placements
- 4 Economic Value 37 Social ROl per ¥1 invested Ernst & Young impact assessment framework
SPORTS FOR DEVELOPMENT,

LIVELIHOODS, AND PROSPERITY

» Wean youth away from addiction challenges
* Promote sports as a purpose

» Envision robust livelihoods and prosperity Ga I i Mo ha I Ia Cricket Leag Ue (GMCL)
N Measuring What Matters: Social ROl
& - \\GMCL '
ﬁ%&’& Framework
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Gali Mohalla Cricket League (GMCL)
Why Partner with us?

'

b,
Gali Mohalla

Mission- High Social Customised
Aligned ROI: Integration:

Deployment:

71 INVESTED = EXPONENTIAL RETURN  VISIBILITY AT REGIONAL/STATE

IN YOUTH EMPOWERMENT, CRIME LEVEL, CO-BRANDED PROGRAMS,
YOUR CSR FUNDS DIRECTLY POWER REDUCTION, AND ECONOMIC EMPLOYEE VOLUNTEERING

TEAM FORMATION, EQUIPMENT, ACTIVITY OPPORTUNITIES

TRAINING, WELLNESS, AND NATIONAL GRASSROOTS

DEVELOPMENT RECOGNITION + ASSOCIATION

WITH INCLUSIVE GROWTH

Emulates Google’s CSR partnerships, linking social impact to brand equity.

Page /



GMSSL

For Your Brand For Your ESG Goals
Trust in Tier 2/3 markets (500M+ consumers) SDG 3/5/8/10 deliverables for annual reports

Employee Engagement: Volunteer as coaches/talent . EhEd e
: Dow Jones Sustainability Index eligibility
scouts

Media Multiplier: 5x coverage via human-interest e _
Tax Efficiency: 100% CSR claim under Co. Act

stories

Gali Mohalla Cricket League (GMCL)
Why Partner with us? pages



e s Scalable Ecosystem — replicable across India, adaptable
By o0 in South Asia

Operational Transparency — monitored with tech-based
reporting & third-party audits

Guided by Experts — led by a coalition of educationists,
Impact investors, and grassroots changemakers
Institutional Linkages — Schools, colleges, NGOs, spiritual
and civic organizations

Built for India’s Demographic Dividend — unlocking the
power of Bharat’s gallis and mohallas

Gali Mohalla Cricket League (GMCL) fg;ﬁ%
Why Partner with us? ¥ 7 LeAGuEr

=" GALIMOHALLA CRICKET LEAGUE
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= .. GALI MOHALLA CRICKET LEAGUE

CSR PARTNER SPONSORSHIP BENEFITS:

e Brand Promotion at Multi-State National & International level.

e Brand Promotion to be part of electronic, print, digital , online and outdoor promotional Media
Campaigns.

e Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match
Presentation backdrops.

o Brand Promotion on ground during all League Matches.

o Brand Presence During Live Streaming of Matches.

o Allocation of Free Communical Time (FCT) during live broadcast of all league matches.

o Representatives of Sponsor to be part of Post Match Presentatives & Prize Distribution.

o Logo Presence of the T-Shirt of Players, Management staff, Coordinator Teams & Management Team

& Participation Teams.

Media Bytes & Interview of Sponsor Representatives passes for Events, Ceremonies, matches for

sponsor representatives.

For each Specific category of Sponsor Category it's Suggested to Discuss with your GMCL Engagement partner.
Page 10
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Gali Mohalla 6

TEAM OWNERS

PROMOTIONA LOGO GM C £
TOURNAMENT LOGO W}
TITLE SPONSOR LOGO
( [.':Elur :_w{_f ;.-EIC Capital \NE d [
Gali Mohalla el f‘f’**u
POWERED BY LOGO ariok T | EAGUE ali Mohalla

CRICKET LEAGUE

MG JERSEY SPONSORSHIP

SPORTS FOUNDATION

CO-POWERED BY

LOGO

ORGANISATION NAME

TEAM LOGO
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x;{?) % ﬁ%ﬂ Brand Promotion
ol Opportunities

GMCL BAT

GMCL WICKETS

GMCL BAT
STICKER

) OH @ ’! GMCL CAP

PLAYER

LIMITED 9 Page 12
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Gali Mohalla
CRICKET LEAGUE

J Gali Mohalla
| CRICKET LEAGUE
] (GMCL)

" a. (ALMOHALLA GRICKET LEAGUE

Gali Mohalla
CRICKET LEAGUE

(GMCL)
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Gali Mohalla
CRICKET LEAGUE

Brand Promotion

Opportunities

GMCL PUNJAB

GMCL UP

GMCL WHITE

T-SHIRT

<5
fa 1 )\
(= |
(2 4
CER
N 2

e regitss

MASTER BLASTER

Gali Mohalla

CRICKET LEAGUE

Roar of the Capital

SPORTS FOUNDATION
1l

MASTER BLASTEI

¢
Gali Mohalla
CRICKET LEAGUE

GMCL JERSEY
LOGO
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Brand Promotion
Opportunities

Gali Mohalla

—GMCL WOMEN

GMCL MUG

iy .
GMCL 1
SIGNATURE BAT (- Page 14




Outdoor Brand
Promotion Opportunities

MBS ociaTion

Gali Mohalla o AL MOHALLA CRICKET LEAGUE

DELHI STATE CANOPY UP STATE CANOPY

5 Gali Mohalla Cricket League GAIMTOA4AD, STNPEALN — Gali Mohialls Cricket League ATTTIOAEAD, SRR | 5 Gl Mohails Cricket League AFTIIOAAA0, STINPEALA = Gali Mohalla Crick pr——— - Gali Mohalla Cricket 5 BTNTIREAL STNITRIEAS : Gali Mohalla Criciket 3 T il
by (GMCL) Segs:I:: é{;lluzs-zozsl e ‘ by (GMCL) segsnl: ;lt:zluzs-znzs] _::\:J by {GMCL) 5egsan1l2|025-20261 -....:;.J % e sg?mn”; e "f.::'::,. P Pl T “?___E__:I I GhcL) 5n?5m1‘162~;:-m25] ¢ m_.:u'f_:.":
www.gmcricketleague.com 5D www.gmcricketleague.com = = - www.gmcricketleague.com = www.gmcricketleague.com = 5 www.gmcricketleague.com = 5 www.gmcricketleague.com = 5
mﬁm By m Spomaead by GMSSL
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www.dukhnn:gl;aan.org www.dukhnivaran.org
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“ r@ n dukhniuaranp?ja 9 @ dukhnivaranpuja
Media Partner’s Scan to Resister Media Partner's
€ MEDIA MANTRAA ¢ MEDIA MANTRAL
9211704440 — Q97776348 ————————
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Gali Mohalla " GALIMOHALLA CRICKET LEAGUE
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ﬁ %.ﬁfﬁ; Outdoor Brand Promotion
Opportunities
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www.gmcricketleague.com

www.dukhnivaran.org
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Media Partner’s

(V)] MEDIA MANTRAA
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Q9717323444 ..NAMDHARI
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"

DELHI STATE
BANNER
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Outdoor Brand Promotion av

Opportunities
BANNER & STANDY

DELHI STATE UP STATE
ap—
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REGISTRATION

N

CRICKET LEAGLE

]
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REGIST IIHIII‘.'IH

CRICKET LEAGUE

MASTER BLASTER

— — UP KA SHEHZADA

‘Roar of the Capital

SCAN QR TO SCAN QR TO SCAN QR TO
REGISTER YOUR TEAM REGISTER YOUR TEAM REGISTER YOUR TEAM

HELPLINE ( 9717763444, 9717323444 HELPLINE ( 9319223222

_ Y —
WWW.GMCRICKETLEAGUE.COM WWW.GMCRICKETLEAGUE.COM WWW.GMCRICKETLEAGUE.COM
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SPORTS FOUNDATION
|

Outdoor Brand Promotion
Opportunities

y £ r

GMCL FLAG

Sponsored by
(;_ AT{JDT -

MATC H | Sponsored by
PRESENTATION o
BACKDROP

Sponsored by

APNI GALI APNA GAME Spansered Oy
NO DRUGS JUST FAME ¢ AOOLL
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Partner for a Stronger Tomorrow

= FUNDING FORTEAMS, KITS,TRAINING &
HEALTH MODULES

= SUPPORT IN CAPACITY BUILDING AND SOCIAL
AUDIT SYSTEMS

s LONG-TERM PARTNERSHIPS WITH A CO-OWNED
VISION OF YOUTH UPLIFTMENT

s CSR Opportunity: Fund GMCL to empower youth,
champion equity, and drive prosperity.

a Next Steps: Schedule a call to explore tailored CSR
partnerships.

, Impact Commitment: Annual Social ROl Report, co-
branded campaigns, and community events.

GMSSL
PORTS FOUNDATION

Pilot Partnership: ¥50 Lakh for
50 matches = Scale to 5 states.

Next Steps:

1.SignMoU with GMSSL Sports
Foundation Or GM BOX CRICKET
ASSOCIATION to support Talent
Development & Youth Empowerment

2. Launch with National Press
Conference

. | . Annual SDG Leadership
Sign MoU Co-create District Program Launch w/ CM/MLA Quarterly Impact Reports
Award Page 19




 Gali Mohalla _
SPORTS FOR DEVELOPMENT,
LIVELIHOODS, AND PROSPERITY
e Wean Youth Away ;rﬁm Addiction
e Channelize Energy Productively

e Promote Grassroots Engagement
e Build Sustainable Careers

Global Presence & Brand
Momentum Building

Aplatform for International & National Level localtalent scout.
For the 1st time multi tiered competes within districts , states ,
provinces and international on common ground.

An Opportunity to have Pan Country & International Presence
Under a Single Cricket League.

Domestic & International players to gain exposure across
geographies.

CSR Sponsoring to benefit from local as well as multi state &
multi international league revenue streams.

Youth Empowerment & Engagement to boost Fan Base Multifold
A Big Broadcasting Opportunity to International Audience
Sponsors to benefit from on ground and digital exponential fan
base pool.

Merchandise Sale to have a huge Fan engagement base to
capitalise on.

A substantial boost to Franchisee Valuation & Profitability.

Page 20



GMCL’S & GMBCA'’S
MASSIVE SCALE INDIA

Unmatched Reach, Unrivaled Impact

e Domestic Season1,2026-20276 States.

Delhi/NCR, Uttar Pradesh, Punjab, Jammu& Kashmir, Rajasthan,
Maharashtra

e« T10,10 Over Tournament Held in States

1st Domestic Season Youth Directly Engaged 1,00,000+ ; Matches in 6
States, Super 8 State Conducted 1200.

3 Formats:- Leather Ball, Tennis Ball Open Ground,

International - National - State & District Level League Playoffs
Matches in Super 8 State Teams:

*Leather Ball:32 Matches

*Tennis Ball Open Ground:32 Matches

*Tennis Ball Box Cricket: 32 Matches

*Total 96 Matches and total 192 Matches in combined Male & Women
Segment

SUPER 8 STATE Teams Matches playing schedule:

6 Matches Per Week Per Format so total 5 Weeks Per Format and approx
80 Days Schedule and 30 weeks playing schedule

e Key Highlights:

*Live Streaming

*Press & Media Coverage

*Trophy & Momento for Winning & Runners Up Teams Page 21
*Refreshments for all

*Opportunity to Feature on Podcast Series




Domm  GMCL’S & GMBCA’S
A MASSIVE SCALE INDIA

z{ﬂ@ G"E© et
6 =& GALIMOHALLA CRICKET LEAGUE U n matChed ReaCh 9 U n rlva Ied I m pa Ct

Gali Mohalla

e Players Selected in each Super 8 State Teams to be selected
Y77 from:
0 4 4 *Inter School GMCL Tournaments
4| *Inter College/University GMCL Tournaments
*Trials
*Training Camps
*Exhibition Matches
*Open Age Group Tournaments
e State Selected Post Trails Players Pool Opportunities:
The pool of selected players post trials in each category will get
to play in domestic & international matches of GMCL & other
organizers in India & internationally and earn match fees and
endorsement fees based on their respective performance and
track record post trials.
e Get a Opportunity to Play Internationally
e School, College & University Teams Can Participate
e Players to submit their school, college or university ID cards
before the match

Page 22



GMCL Branded as Global Mega Street Cricket <X
League (GMSCL) Internationally

International Season 1, 2026-2027

10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,

SINGAPO

110,10 OVERS TOURNAMENT

3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET
EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY

SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT

SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES=192 MATCHES

EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3
FORMAT X2 GENDER LEAGUE= 720 PLAYERS

RE, MALASYSIA, DUBAI, NEPAL

EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500
PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS

THESE 30

OO0 SELECTED POOL PLAYERS :-

*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT

*2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER
LEAGUE GLOBALLY

Page 23
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_Gali Mohalla

GLOBAL MIDDAS

Ecosystem

ECOSYSTEM: GALLIMOHALLA PROLEAGUE(GMPL), GMSSL SPORTS

FOUNDATION, GM BOXCRICKET ASSOCIATION(GMBCA) ,
PRIDEACADEMY (TRAINING), SATKARMIC
MISSION(SPIRITUALGUIDANCE), FANTASY LEAGUE APP (FAN
ENGAGEMENT), INDIA BLOCKCHAIN ALLIANCE (TECH, DIGITAL TRUST
CONVERGENCE).

« GALLI MOHALLA PRO LEAGUE (GMPL) ORGANISER , OWNER

& ADMINISTRATOR OF GALI MOHALLA CRICKET LEAGUE
(GMCL) IN INDIA & INTERNATIONAL.

. GMSSL SPORTS FOUNDATION RESPONSIBLE FOR SPORTS

TALENT DEVE LOPMENT & PROMOTION IN INDIA &
INTERNATIONAL.

. GM BOX CRICKET ASSOCIATION (GMBCA) AUTONOMOUS

BODY TO ORGANISE, PROMOTE AND COORDINATE. BOX
CRICKET IN INDIA & WITH INTERNATIONAL CRICKET BOARD
ASSOCIATIONS.

. GALI MOHALLA BOX CRICKET LEAGUE: 10-OVER, TENNIS-

BALL MATCHES ON BOX CRICKET TURF. ENGAGING LOCAL
COMMUNITIES.

. PRIDE ACADEMY: EXCLUSIVE TRAINING PARTNER,

" COACHING 6,000 YOUTH IN 2026, FOSTERING RESILIENCE
AND TALENT.

SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR YOUTH

" EMPOWERMENT, COMBATING ADDICTION.

SPORTSTECH: ANALYTICS, LIVE STREAMING, AND

“BLOCKCHAIN FOR TRANSPARENT

TICKETING/MERCHANDISE.
Page 24



Transforming Lives

: /
Through Cricket \ia
/ =
%0 \i

UNLEASH IMPACTWITHGALIMOHALLA
CRICKET LEAGUE

GMSSL

SPORTS FOUNDATION |

Gali Mohalla

IMPAQT ADVISORS

Page 25



Transforming Lives Through Cricket

UNLEASHIMPACTWITHGALI MOHALLACRICKETLEAGUE(GMCL)GM
BOXCRICKETASSOCIATION (GMBCA)

e What is GMCL?: India's First Grassroots Leather Ball, Tennis
Ball Open Ground & Tennis Ball Box Cricket League with Four
Tier Framework: International - National - State - District Level
uniting approx. 300 teams in 6 States with plans for nationwide
expansion. Mission: Transform underserved communities ﬁ

Gali Mohalla

e through sports, focusing on anti-drug campaigns and women’s = T w J %ﬁi
empowerment. Why Now?: Aligns with Schedule VII (promoting \\ /& “ GUE»

e sports, gender equality, social welfare) and your CSR goals for T e
measurable impact. Impaqt Advisors’ Role: Ensuring
compliance, Iimpact assessment, and strategic fund

e deployment.

('

IMPAQT ADVISORS

Page 26



Changing Lives

MEASURABLE IMPACT FOR COMMUNITIES AND BRANDS

The Impact - Empowering Youth, Eﬁﬁ
“ \

Gali Mohalla

e Grassroots Reach: Engages thousands of youth in Tier 2/3 towns
and urban slums, fostering social mobility. e
e Anti-Drug Campaign: Partners with Maharashtra Police and
Punjab initiatives to combat addiction through sports.
e Women’s Empowerment: Champions India’s first grassroots

women’s cricket league, promoting gender equality. & \amelL
« Key Metrics: ’% gﬁ%&%
*300 teams, 5,000+ youth impacted in Phase 1. ;"JJ. GUE

*50% female participation in pilot events.
*Local microeconomies boosted through events.

e Your ROIl: Enhanced brand visibility, community goodwill,
and compliance with MCA’s CSR mandates.

IMPAQT ADVISORS

Page 27/



GMCL?

YOUR CSR LEGACY STARTS HERE

Partnership Benefits - Why Invest in ﬁ&
2

Gali Mohalla

e Brand Visibility: Logo on jerseys, events, and digital platforms, reaching T
millions of cricket fans. [\ s D |
o« Community Engagement: Connect with local communities through high- y/

energy matches and anti-drug campaigns.

e Compliance & Expertise: Impaqt Advisors ensures MCA-compliant project
design, impact audits (for projects >%1 crore), and transparent reporting.

e Sponsorship Tiers:

Platinum (31.50 Cr) &
Gold (1 Crore)
Silver (50Lacs)

e Scalable Impact: Support GMCL’s expansion from 6 States to Nationwide,
building a lasting legacy.

IMPAQT ADVISORS
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.99
Let’s turn your CSR funds into a le acy %}iﬁ
of change. Partner with GMCL to “

PARTNER WITH GMCL TO TRANSFORM INDIA

Gali Mohalla

SPORTS FOUNDATION

e Why GMCL?: India's First Grassroots Leather Ball, Tennis Ball Open
Ground & Tennis Ball Box Cricket League with Four Tier Framework:
International - National - State - District Level uniting approx. 200 teams

per Super 8 State Teams in 3 Formats in each State with plans for
Nationwide expansion. Next Steps:

*Invest (5 Lac—-50 Lacs To ¥50lac-¥1.50 Cr.) to sponsor teams, events, or
Zones.

*Join us for a GMCL match to witness the impact firsthand.
*Let Impaqgt Advisors craft a tailored CSR plan for compliance and impact.

IMPAQT ADVISORS

Page 29



PRESS & MEDIA COVERAGE

1.GMCL Delhi State Launch PressConference :- Date- 29 May 2025, Venue- DelhiPressClub
2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue- AndheriPress Club
3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra
4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club
5.GMCL Delhi Exhibition Match :- Date- 10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture
6.GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44
7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club
8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025, Venue- Ramjas Cricket Ground
9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground
10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11.GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14.GMBCA 1st Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Ground
15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
17.GMBCA UP State Leather Ball Trial Match :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1:- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman
Chamber
19.GMCL & GMBCA Domestic Season 12026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber

20.GMCL & GMBCA International Season 1 2026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman ChPaagmel




PRESS & MEDIA COVERAGE
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glory, both Imderq must
find a way to address the
issues at hand.

Titans have more to
be worried about as they
have lost momentum
going into the play-offs.

'-:hnrlmmmg% m lhr'
pace department, the
incffectiveness of spin
all-rounder Rashid Khan
has aggravated their
bowling woes.

On the batting front,

Like Titans, Mumbai

agreed to join the fran-

Gali Mohalla Cricket League Unveils
Vision for Grassroots Transformatlon

New Delhi:
The Gali Mohalla Cricket
League (GMCL), in col-
laboration with The Sat-
karmic Mission, officially
launched its transform-
ative initiative aimed at
revolutionizing  Indian
sports from the
roots level. The hi gi:
ergy press  conference

held today at the YMCA oy

in New Delhi marked
the beginning of a bold
journey to nurture talent,

- drive social progress, and

establish a robust sports
ecosystem that promises
inclusive growth and re-
silience.

The event drew sig-
nificant attention from
prominent members of

- the Delhi press, high-

lighting GMCL's ex-
pansive vision to em-
power India’s youth
through sports. With
an impressive lineup of
500 teams represent-
ing Delhi's five zones
ready to compete in the
league's first phase,

his stirring address.
Emphasizing the so-
cial objectives under-
]:inning the alliance,
¢ spoke passionately
about steering India’s
vouth away from ad-
diction and destructive
influences towards a
purposeful and hopeful
future. “The alliance
between The Satkarmic
Mission and GMCL is

of its young genera-
tion.

Raman Gandhi,
Founder and Chair-
man of GMCL, took the
stage to elaborate on
the league's core mis-
sion. He passionately
described GMCL's ob-
jective of uncovering
raw cricketing talent
hidden in the narrow
lanes and neighbor-

yvoung players to trans-
form their potential
into global excellence.

.'\ key  highlight of
the press conference

was the introduction
of PRIDE Academy
as GMCL's exclu-

sive training partner.
Harmeet Singh, Di-
rector of GMCL and
Founder of PRIDE
Academy, emphasized
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™ . GALIMOHALLA CRICKET LEAGUE

By Supporting you can benefit from Tax CSR Pa rtnerShip

Exemption: Donations are tax exempt under o o
Section 80G & 12AA of the IT Act, 1961.We P I. B I d

look forward for kind support domestically roposa O UI Ing
and internationally from Individuals,

Government undertakings through DiSCipIined YOUth’

CSR/Ministry /MLA/MPLAD supported
funds, Central & State Public Sector

Undertakings, UHNWI,s, Corporations, E m POwe red I nd ia

Institutions to come forward and support the

initiatives being undertaken by us. All ALIGNED WITHUNSDGS&GLOBAL
Donations to Satkarm.ic !Vlission Foundation, IMPACT STANDARDS
Foundation e Tox  Exempt  Under SPORTS FOR DEVELOPMENT

Section80G & 12AA of IT Act. 1961. SOCIAL RO! AMPLIFIED

Page 32



T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA

DUBAI

MALAYSIA

NEPAL


https://www.britannica.com/place/Malaysia

T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA
SUPER 8 INDIAN PARTICIPATING STATES

Maharashtra
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Gali Mohalla

GMSSL

SPORTS FOUNDATION

"t GALIMORALLA CRICKET LEAGUE

A4

Baba Inder Preet Singh

SpiritualHead,The SatkarmicMission

Team

Diverse Experience

Raj Kapoor

Founder-IndiaBlockchain Alliance

Aman Bandvi
GlobalMiddasCapital Fund

Harmeet Singh
Pride Academy

Rakesh Rastogi
UP State Coordinator

i N

YOU!

Princess Asharaje Gaekwad
NEPAL FRANCHISE PARTNER

Sukhvinder Singh Sokhi
Delhi State Coordinator

Punjab State Coordinator
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WEBSITE
www.gmbca.org
www.gmcricketleague.com
E-MAIL

iInvestors@gmecl.org.in

O0@

gmcricketleague
gmboxcricketassociation

GMSSL

SPORTS FOUNDATION

Gali HMohalla

GLOBAL MIDDAS
CAPITAL
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