
CSR Partnership
Proposal: Building
Disciplined Youth,
Empowered India

 ALIGNED WITHUNSDGS&GLOBAL
IMPACT STANDARDS
SPORTS FOR DEVELOPMENT
SOCIAL ROI AMPLIFIED
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2 5 0 M +  T O B A C C O  U S E R S  |  3 5 %  O F
T I E R  3  Y O U T H  A D D I C T E D
U N E M P L O Y M E N T ,  PURPOSE
DEF IC IT ,  A N D  G E N D E R
I N E Q U A L I T Y  T H R E A T E N  I N D I A ’ S
D E M O G R A P H I C  D I V I D E N D .

THE CHALLENGE: INDIA’S YOUTH
CRISIS
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Gali Mohalla Cricket League (GMCL)
SPORTS AS SURGICAL SOCIAL
INTERVENTION 
G M C L I S  I N D I A ’ S  F I R S T L A R G E -
S C A L E ,  G R A S S R O O T S  S T R E E T
C R I C K E T  L E A G U E  D E S I G N E D  T O
U N L O C K  T A L E N T ,  D R I V E  I N C L U S I O N ,
A N D  C R E A T E  M E A S U R A B L E  S O C I E T A L
I M P A C T .
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Gali Mohalla Cricket League (GMCL)
Alignment with Global Goals

Tackles
India’s Core
Youth
Challenges:

 

SDG 3 (HEALTH & WELL-BEING)
SDG 4 (QUALITY EDUCATION VIA
SCHOOL ALLIANCES)
SDG 8 (DECENT WORK &
ECONOMIC GROWTH)
SDG 10 (REDUCED INEQUALITIES)

DRUG ADDICTION,LACKOF
ACCESS, DROPOUT RATES
SKILL GAP,UNEMPLOYMENT

REDUCES AGGRESSION, BUILDS
TEAM SPIRIT
PROMOTES DISCIPLINE,
ASPIRATION, HEALTH

Aligns with
SDGs:

Sport as a
Behaviour
al Tool:
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Gali Mohalla Cricket League (GMCL)
Measuring What Matters: Social ROI
Framework

1 , 200+

2025 to 2026

1,00,000+

Super 8 State
 1DomesticSeason across 6 States
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Gali Mohalla Cricket League (GMCL)
Measuring What Matters: Social ROI
Framework
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Gali Mohalla Cricket League (GMCL)
Why Partner with us?

Brand
Visibility
with
Purpose:

 NATIONAL GRASSROOTS
RECOGNITION + ASSOCIATION
WITH INCLUSIVE GROWTH

Mission-
Aligned
Deployment:

 YOUR CSR FUNDS DIRECTLY POWER
TEAM FORMATION, EQUIPMENT,
TRAINING, WELLNESS, AND
DEVELOPMENT

VISIBILITY AT REGIONAL/STATE
LEVEL, CO-BRANDED PROGRAMS,
EMPLOYEE VOLUNTEERING
OPPORTUNITIES

₹1 INVESTED = EXPONENTIAL RETURN
IN YOUTH EMPOWERMENT, CRIME
REDUCTION, AND ECONOMIC
ACTIVITY

High Social
ROI:

Customised
Integration:

Best Practice
Emulates Google’s CSR partnerships, linking social impact to brand equity.
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Gali Mohalla Cricket League (GMCL)
Why Partner with us? Page 8



Scalable Ecosystem — replicable across India, adaptable
in South Asia
Operational Transparency — monitored with tech-based
reporting & third-party audits
Guided by Experts — led by a coalition of educationists,
impact investors, and grassroots changemakers
Institutional Linkages — Schools, colleges, NGOs, spiritual
and civic organizations
Built for India’s Demographic Dividend — unlocking the
power of Bharat’s gallis and mohallas

Gali Mohalla Cricket League (GMCL)
Why Partner with us?
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CSR PARTNER SPONSORSHIP BENEFITS:

For each Specific category of Sponsor Category it's Suggested to Discuss with your GMCL Engagement partner.

Brand Promotion at Multi-State National & International level.
Brand Promotion to be part of electronic, print , digital , online and outdoor promotional Media
Campaigns.
Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match
Presentation backdrops.
Brand Promotion on ground during all League Matches.
Brand Presence During Live Streaming of Matches.
Allocation of Free Communical Time (FCT) during live broadcast of all league matches.
Representatives of Sponsor to be part of Post Match Presentatives & Prize Distribution.
Logo Presence of the T-Shirt of Players, Management staff, Coordinator Teams & Management Team
& Participation Teams.
Media Bytes & Interview of Sponsor Representatives passes for Events, Ceremonies, matches for
sponsor representatives.
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JERSEY SPONSORSHIP

TITLE SPONSOR LOGO

POWERED BY LOGO

TEAM OWNERS
PROMOTIONA LOGO

TOURNAMENT LOGO

TEAM LOGO

CO-POWERED BY
LOGO

ORGANISATION NAME
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Brand Promotion
Opportunities 

GMCL CAP

GMCL BAT

GMCL WICKETS

GMCL BAT
STICKER
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Brand Promotion
Opportunities 

GMCL UP 

GMCL PUNJAB

GMCL WHITE
T-SHIRT

GMCL JERSEY
LOGO



GMCL
SIGNATURE BAT Page 14

Brand Promotion
Opportunities 

GMCL MUG

GMCL WOMEN
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Outdoor Brand
Promotion Opportunities 

DELHI STATE CANOPY UP STATE CANOPY
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Outdoor Brand Promotion
Opportunities 

UP
STATE  
BANNER

DELHI STATE
BANNER
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Outdoor Brand Promotion
Opportunities 
BANNER & STANDY

DELHI STATE UP STATE PUNJAB STATE 
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Outdoor Brand Promotion
Opportunities 

MATCH
PRESENTATION

BACKDROP

GMCL FLAG



Partner for a Stronger Tomorrow
 F U N D I N G  F O R T E A M S ,  K I T S , T R A I N I N G  &

H E A L T H  M O D U L E S
S U P P O R T  I N  C A P A C I T Y  B U I L D I N G  A N D  S O C I A L
A U D I T  S Y S T E M S
L O N G - T E R M  P A R T N E R S H I P S  W I T H  A  C O - O W N E D
V I S I O N  O F  Y O U T H  U P L I F T M E N T

CSR Opportunity: Fund GMCL to empower youth,
champion equity, and drive prosperity.
Next Steps: Schedule a call to explore tailored CSR
partnerships.
Impact Commitment: Annual Social ROI Report, co-
branded campaigns, and community events. 

Pilot Partnership: ₹50 Lakh for
50 matches → Scale to 5 states.
Next Steps:

 1.SignMoU with GMSSL Sports
Foundation Or GM BOX CRICKET
ASSOCIATION to support Talent
Development & Youth Empowerment

2. Launch with National Press
Conference
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Global Presence & Brand
Momentum Building

 A p l a t f o r m  f o r  I n t e r n a t i o n a l  &  N a t i o n a l  L e v e l  l o c a l t a l e n t  s c o u t .
F o r  t h e  1 s t  t i m e  m u l t i  t i e r e d  c o m p e t e s  w i t h i n  d i s t r i c t s  ,  s t a t e s  ,
p r o v i n c e s  a n d  i n t e r n a t i o n a l  o n  c o m m o n  g r o u n d .
A n  O p p o r t u n i t y  t o  h a v e  P a n  C o u n t r y  &  I n t e r n a t i o n a l  P r e s e n c e
U n d e r  a  S i n g l e  C r i c k e t  L e a g u e .
D o m e s t i c  &  I n t e r n a t i o n a l  p l a y e r s  t o  g a i n  e x p o s u r e  a c r o s s
g e o g r a p h i e s .
C S R  S p o n s o r i n g  t o  b e n e f i t  f r o m  l o c a l  a s  w e l l  a s  m u l t i  s t a t e  &
m u l t i  i n t e r n a t i o n a l  l e a g u e  r e v e n u e  s t r e a m s .
Y o u t h  E m p o w e r m e n t  &  E n g a g e m e n t  t o  b o o s t  F a n  B a s e  M u l t i f o l d
A  B i g  B r o a d c a s t i n g  O p p o r t u n i t y  t o  I n t e r n a t i o n a l  A u d i e n c e
S p o n s o r s  t o  b e n e f i t  f r o m  o n  g r o u n d  a n d  d i g i t a l  e x p o n e n t i a l  f a n
b a s e  p o o l .
M e r c h a n d i s e  S a l e  t o  h a v e  a  h u g e  F a n  e n g a g e m e n t  b a s e  t o
c a p i t a l i s e  o n .
A  s u b s t a n t i a l  b o o s t  t o  F r a n c h i s e e  V a l u a t i o n  &  P r o f i t a b i l i t y .
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GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
Unmatched Reach, Unrivaled Impact
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D o m e s t i c  S e a s o n 1 , 2 0 2 6 - 2 0 2 7 6  S t a t e s .
D e l h i / N C R ,  U t t a r  P r a d e s h ,  P u n j a b ,  J a m m u &  K a s h m i r ,  R a j a s t h a n ,
M a h a r a s h t r a  
T 1 0 , 1 0  O v e r  T o u r n a m e n t  H e l d  i n  S t a t e s
1 s t  D o m e s t i c  S e a s o n  Y o u t h  D i r e c t l y  E n g a g e d  1 , 0 0 , 0 0 0 +  ;  M a t c h e s  i n  6
S t a t e s ,  S u p e r  8  S t a t e  C o n d u c t e d  1 2 0 0 .
3  F o r m a t s : -  L e a t h e r  B a l l ,  T e n n i s  B a l l  O p e n  G r o u n d ,  
I n t e r n a t i o n a l  -  N a t i o n a l  -  S t a t e  &  D i s t r i c t  L e v e l  L e a g u e  P l a y o f f s
M a t c h e s  i n  S u p e r  8  S t a t e  T e a m s :
* L e a t h e r  B a l l : 3 2  M a t c h e s
* T e n n i s  B a l l  O p e n  G r o u n d : 3 2  M a t c h e s
* T e n n i s  B a l l  B o x  C r i c k e t :  3 2  M a t c h e s
* T o t a l  9 6  M a t c h e s  a n d  t o t a l  1 9 2  M a t c h e s  i n  c o m b i n e d  M a l e  &  W o m e n
S e g m e n t

S U P E R  8  S T A T E  T e a m s  M a t c h e s  p l a y i n g  s c h e d u l e :
6  M a t c h e s  P e r  W e e k  P e r  F o r m a t  s o  t o t a l  5  W e e k s  P e r  F o r m a t  a n d  a p p r o x
8 0  D a y s  S c h e d u l e  a n d  3 0  w e e k s  p l a y i n g  s c h e d u l e
K e y  H i g h l i g h t s :

* L i v e  S t r e a m i n g
* P r e s s  &  M e d i a  C o v e r a g e
* T r o p h y  &  M o m e n t o  f o r  W i n n i n g  &  R u n n e r s  U p  T e a m s
* R e f r e s h m e n t s  f o r  a l l
* O p p o r t u n i t y  t o  F e a t u r e  o n  P o d c a s t  S e r i e s



Unmatched Reach, Unrivaled Impact

P l a y e r s  S e l e c t e d  i n  e a c h  S u p e r  8  S t a t e  T e a m s  t o  b e  s e l e c t e d
f r o m :

   * I n t e r  S c h o o l  G M C L  T o u r n a m e n t s
   * I n t e r  C o l l e g e / U n i v e r s i t y  G M C L  T o u r n a m e n t s
   * T r i a l s
   * T r a i n i n g  C a m p s
   * E x h i b i t i o n  M a t c h e s
   * O p e n  A g e  G r o u p  T o u r n a m e n t s

S t a t e  S e l e c t e d  P o s t  T r a i l s  P l a y e r s  P o o l  O p p o r t u n i t i e s :
    T h e  p o o l  o f  s e l e c t e d  p l a y e r s  p o s t  t r i a l s  i n  e a c h  c a t e g o r y  w i l l  g e t
    t o  p l a y  i n  d o m e s t i c  &  i n t e r n a t i o n a l  m a t c h e s  o f  G M C L  &  o t h e r
    o r g a n i z e r s  i n  I n d i a  &  i n t e r n a t i o n a l l y  a n d  e a r n  m a t c h  f e e s  a n d   
    e n d o r s e m e n t  f e e s  b a s e d  o n  t h e i r  r e s p e c t i v e  p e r f o r m a n c e  a n d  
    t r a c k  r e c o r d  p o s t  t r i a l s .

G e t  a  O p p o r t u n i t y  t o  P l a y  I n t e r n a t i o n a l l y
S c h o o l ,  C o l l e g e  &  U n i v e r s i t y  T e a m s  C a n  P a r t i c i p a t e
P l a y e r s  t o  s u b m i t  t h e i r  s c h o o l ,  c o l l e g e  o r  u n i v e r s i t y  I D  c a r d s
b e f o r e  t h e  m a t c h

GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
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10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,
SINGAPORE, MALASYSIA, DUBAI, NEPAL
T10, 10 OVERS TOURNAMENT
3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET
EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY
SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT
SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES= 192 MATCHES
EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3
FORMAT X2 GENDER LEAGUE= 720 PLAYERS
EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500
PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS
THESE 3000 SELECTED POOL PLAYERS :- 

*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT
*2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER 

LEAGUE GLOBALLY

GMCL Branded as Global Mega Street Cricket
League (GMSCL) Internationally

 
International Season 1, 2026-2027
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G A L L I  M O H A L L A  P R O  L E A G U E  ( G M P L )  O R G A N I S E R  ,  O W N E R
&  A D M I N I S T R A T O R  O F  G A L I  M O H A L L A  C R I C K E T  L E A G U E
( G M C L )  I N  I N D I A  &  I N T E R N A T I O N A L .
G M S S L  S P O R T S  F O U N D A T I O N  R E S P O N S I B L E  F O R  S P O R T S
T A L E N T  D E V E  L O P M E N T  &  P R O M O T I O N  I N  I N D I A  &
I N T E R N A T I O N A L .
G M  B O X  C R I C K E T  A S S O C I A T I O N  ( G M B C A )  A U T O N O M O U S
B O D Y  T O  O R G A N I S E ,  P R O M O T E  A N D  C O O R D I N A T E .  B O X
C R I C K E T  I N  I N D I A  &  W I T H  I N T E R N A T I O N A L  C R I C K E T  B O A R D
A S S O C I A T I O N S .
G A L I  M O H A L L A  B O X  C R I C K E T  L E A G U E :  1 0 - O V E R ,  T E N N I S -
B A L L  M A T C H E S  O N  B O X  C R I C K E T  T U R F .  E N G A G I N G  L O C A L
C O M M U N I T I E S .
P R I D E  A C A D E M Y :  E X C L U S I V E  T R A I N I N G  P A R T N E R ,
C O A C H I N G  6 , 0 0 0  Y O U T H  I N  2 0 2 6 ,  F O S T E R I N G  R E S I L I E N C E
A N D  T A L E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  Y O U T H
E M P O W E R M E N T ,  C O M B A T I N G  A D D I C T I O N .
S P O R T S T E C H :  A N A L Y T I C S ,  L I V E  S T R E A M I N G ,  A N D
B L O C K C H A I N  F O R  T R A N S P A R E N T
T I C K E T I N G / M E R C H A N D I S E .

GLOBAL MIDDAS
CAPITAL

Ecosystem
E C O S Y S T E M :  G A L L I M O H A L L A  P R O L E A G U E ( G M P L ) ,  G M S S L  S P O R T S

 
F O U N D A T I O N ,  G M  B O X C R I C K E T  A S S O C I A T I O N ( G M B C A )  ,
P R I D E A C A D E M Y  ( T R A I N I N G ) ,  S A T K A R M I C
M I S S I O N ( S P I R I T U A L G U I D A N C E ) ,  F A N T A S Y  L E A G U E  A P P  ( F A N
E N G A G E M E N T ) ,  I N D I A  B L O C K C H A I N  A L L I A N C E  ( T E C H ,  D I G I T A L  T R U S T
C O N V E R G E N C E ) .  
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Transforming Lives
Through Cricket

 UNLEASH IMPACTWITHGALIMOHALLA
CRICKET LEAGUE

I M P AQT  A D V I S O R S
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Transforming Lives Through Cricket
 UNLEASHIMPACTWITHGALI MOHALLACRICKETLEAGUE(GMCL)GM

BOXCRICKETASSOCIATION (GMBCA)

What is GMCL?: India's First Grassroots Leather Ball, Tennis
Ball Open Ground & Tennis Ball Box Cricket League with Four
Tier Framework: International - National - State - District Level
uniting approx. 300 teams in 6 States with plans for nationwide
expansion. Mission: Transform underserved communities
through sports, focusing on anti-drug campaigns and women’s
empowerment. Why Now?: Aligns with Schedule VII (promoting
sports, gender equality, social welfare) and your CSR goals for
measurable impact. Impaqt Advisors’ Role: Ensuring
compliance, impact assessment, and strategic fund
deployment.

I M P AQT  A D V I S O R S
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The Impact – Empowering Youth,
Changing Lives
MEASURABLE IMPACT FOR COMMUNITIES AND BRANDS

Your ROI: Enhanced brand visibility, community goodwill,
and compliance with MCA’s CSR mandates.

Grassroots Reach: Engages thousands of youth in Tier 2/3 towns
and urban slums, fostering social mobility.
Anti-Drug Campaign: Partners with Maharashtra Police and
Punjab initiatives to combat addiction through sports.
Women’s Empowerment: Champions India’s first grassroots
women’s cricket league, promoting gender equality.
Key Metrics: 

*300 teams, 5,000+ youth impacted in Phase 1.
*50% female participation in pilot events.
*Local microeconomies boosted through events.

I M P AQT  A D V I S O R S
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Partnership Benefits – Why Invest in
GMCL?
YOUR CSR LEGACY STARTS HERE

Brand Visibility: Logo on jerseys, events, and digital platforms, reaching
millions of cricket fans.
Community Engagement: Connect with local communities through high-
energy matches and anti-drug campaigns.
Compliance & Expertise: Impaqt Advisors ensures MCA-compliant project
design, impact audits (for projects >₹1 crore), and transparent reporting.
Sponsorship Tiers: 

Platinum (₹1.50 Cr)
Gold (₹1 Crore)
Silver (₹50Lacs)
Scalable Impact: Support GMCL’s expansion from 6 States to Nationwide,
building a lasting legacy.

I M P AQT  A D V I S O R S
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Let’s turn your CSR funds into a legacy
of change. Partner with GMCL today!
PARTNER WITH GMCL TO TRANSFORM INDIA

Why GMCL?: India's First Grassroots Leather Ball, Tennis Ball Open
Ground & Tennis Ball Box Cricket League with Four Tier Framework:
International - National - State - District Level uniting approx. 200 teams
per Super 8 State Teams in 3 Formats in each State with plans for
Nationwide expansion. Next Steps: 

*Invest (₹5 Lac–50 Lacs To ₹50lac-₹1.50 Cr.) to sponsor teams, events, or
zones.
*Join us for a GMCL match to witness the impact firsthand.
*Let Impaqt Advisors craft a tailored CSR plan for compliance and impact.

I M P AQT  A D V I S O R S
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PRESS & MEDIA COVERAGE
 1.GMCL Delhi State Launch PressConference :- Date- 29 May 2025, Venue- DelhiPressClub

2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue- AndheriPress Club
3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra
4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club
5.GMCL Delhi Exhibition Match :- Date- 10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture
6.GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44
7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club
8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025 , Venue- Ramjas Cricket Ground
9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground

10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11.GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14.GMBCA 1st Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Ground
15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
17.GMBCA UP State Leather Ball Trial Match :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1 :- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman

Chamber
19.GMCL & GMBCA Domestic Season 1 2026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber

20.GMCL & GMBCA International Season 1 2026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman ChPaagmeb
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CSR Partnership
Proposal: Building
Disciplined Youth,
Empowered India

 ALIGNED WITHUNSDGS&GLOBAL
IMPACT STANDARDS
SPORTS FOR DEVELOPMENT
SOCIAL ROI AMPLIFIED
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By Supporting you can benefit from Tax
Exemption: Donations are tax exempt under
Section 80G & 12AA of the IT Act, 1961.We
look forward for kind support domestically
and internationally from Individuals,
Government undertakings through
CSR/Ministry /MLA/MPLAD supported
funds, Central & State Public Sector
Undertakings, UHNWI,s, Corporations,
Institutions to come forward and support the
initiatives being undertaken by us. All
Donations to Satkarmic Mission Foundation,
GM Box Cricket Association & GMSSL Sports
Foundation are Tax Exempt Under
Section80G & 12AA of IT Act. 1961.



T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA CANADA HONGKONG

SINGAPORE ENGLAND MALAYSIADUBAI NEPAL

AUSTRALIA SOUTH AFRICA

IND IA
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https://www.britannica.com/place/Malaysia
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T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA 
SUPER 8 INDIAN PARTICIPATING STATES



Aman Bandvi
 

Baba Inder Preet Singh
 

Raj Kapoor
 

Harmeet Singh
 

Rakesh Rastogi
 YOU!

GlobalMiddasCapital Fund
Princess Asharaje Gaekwad

 
Sukhvinder Singh Sokhi Mukesh Chauhan

 

Team
 Diverse Experience

Founder-IndiaBlockchain Alliance

NEPAL FRANCHISE PARTNER Delhi State Coordinator Punjab State Coordinator

SpiritualHead,The SatkarmicMission Pride Academy UP State Coordinator
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GLOBAL MIDDAS
CAPITAL

www.gmbca.org
www.gmcricketleague.com
E-MAIL

investors@gmcl.org.in

WEBSITE

gmcricketleague
gmboxcricketassociation
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