
GMCL TOKEN ECOSYSTEM

Gali Mohalla Cricket League (GMCL) Rs 900 Crore (100 Million
USD) Token Subscription Investment Fact Sheet (Diversified

International Cricket League spanning across 11 Countries & 6
Indian States with approx 800 Franchisee, 500 Million Fan Base)

GMCL Token is open for 
Subscription & Investment Worldwide 
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Scale & Scope:
2.5B+ global cricket fans; <3% digitally monetised,
Global sports fan engagement market estimated at 80 Billion USD by 2030,
Current fan LTV single TV subscription
Web2 = spectators→ Web3 = stakeholders

Token Name :GMCL Token
Issue Size:100 M USD
Pricing: USD 1000 per GMCL
Minimum Subscription Value: USD 5000
Par Value/Face Value:USD 1000 
Followup Denomination: Subscription accepted in USD 500 Denominations
Primary Trading Pair:GMCL/USDT 

Who can Invest?
*Individuals                                                                                  *Ultra High Networth Individuals 
*Corporate Houses                                                                      *Domestic Institutional Investors (DII's)
*International Institutional Investors (FII's)                           *Family Offices
*Fund Houses                                                                              *Treasuries of Trust/Societies / Cooperatives

GMCL TOKEN ECOSYSTEM
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Why Investors Should Invest..?
Many investors cannot buy:
*IPL teams & Big Sports Franchises directly (higher valuation / unlisted / not offered for subscription / privately held/ not tokenized ) etc.
*GMCL allows them to enter sports ownership through tokens.This mirrors global trends in:
*Fan tokens
*Sports NFTs
*Fractional sports 0wnership
*GMCL Token Ecosystem provides  strong fundamentals to boost high year on year Revenue & Valuation Growth Drivers 
*Fan Engagement as owners to boost strong fundamental demand for the token with substantial year on year growth
*Funds to create assets in the form of playing grounds, training academies, well trained and large players pool of budding  multi-
format (male & women) to play in Domestic & internaltional league matches and strong merchandise base to generate regular revenue
streams for the league  

Investors Participate in:
*Media Rights growth
*Franchisee Expansion
*Token Appreciation
*Sports Digital Assets
*Diversified Format & Geographical De-Risking Stagnat Growth Risk GMCL TOKEN ECOSYSTEM
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Key Crypto Tax Rules in India (2026):
*30% Income Tax: Profits from the sale or transfer of Virtual Digital Assets (VDAs) are taxed at 30%, plus
applicable surcharge and cess.
*1% TDS: A 1% Tax Deducted at Source (TDS) applies to the sale or exchange of crypto assets.
*No Loss Set-Off: Losses from one crypto asset cannot be offset against gains from another, nor can they
be carried forward.
*Deductions: Only the cost of acquisition is allowed as a deduction; mining costs are not.
*Stricter Compliance: Effective January 1, 2026, amendments to the Income-tax Rules (Rules 114F, 114G,
114H) align reporting with global standards, covering crypto, CBDCs, and e-money.

*Channel Partners are offerd 5% (tax deductible) fees for syndication of investments in GMCL TOKEN
Worldwide
*GMCL Token is open for subscription & investment worldwide 

GMCL TOKEN ECOSYSTEM
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GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
Unmatched Reach, Unrivaled Impact
D o m e s t i c  S e a s o n 1 , 2 0 2 6 - 2 0 2 7 6  S t a t e s .

D e l h i / N C R ,  U t t a r  P r a d e s h ,  P u n j a b ,  J a m m u &  K a s h m i r ,  R a j a s t h a n ,
M a h a r a s h t r a  
T 1 0 , 1 0  O v e r  T o u r n a m e n t  H e l d  i n  S t a t e s
1 s t  D o m e s t i c  S e a s o n  Y o u t h  D i r e c t l y  E n g a g e d  1 , 0 0 , 0 0 0 +  ;  M a t c h e s  i n  6
S t a t e s ,  S u p e r  8  S t a t e  C o n d u c t e d  1 2 0 0 .
3  F o r m a t s : -  L e a t h e r  B a l l ,  T e n n i s  B a l l  O p e n  G r o u n d ,  
I n t e r n a t i o n a l  -  N a t i o n a l  -  S t a t e  &  D i s t r i c t  L e v e l  L e a g u e  P l a y o f f s
M a t c h e s  i n  S u p e r  8  S t a t e  T e a m s :
* L e a t h e r  B a l l : 3 2  M a t c h e s
* T e n n i s  B a l l  O p e n  G r o u n d : 3 2  M a t c h e s
* T e n n i s  B a l l  B o x  C r i c k e t :  3 2  M a t c h e s
* T o t a l  9 6  M a t c h e s  a n d  t o t a l  1 9 2  M a t c h e s  i n  c o m b i n e d  M a l e  &  W o m e n
S e g m e n t

S U P E R  8  S T A T E  T e a m s  M a t c h e s  p l a y i n g  s c h e d u l e :
6  M a t c h e s  P e r  W e e k  P e r  F o r m a t  s o  t o t a l  5  W e e k s  P e r  F o r m a t  a n d  a p p r o x
8 0  D a y s  S c h e d u l e  a n d  3 0  w e e k s  p l a y i n g  s c h e d u l e
K e y  H i g h l i g h t s :

* L i v e  S t r e a m i n g
* P r e s s  &  M e d i a  C o v e r a g e
* T r o p h y  &  M o m e n t o  f o r  W i n n i n g  &  R u n n e r s  U p  T e a m s
* R e f r e s h m e n t s  f o r  a l l
* O p p o r t u n i t y  t o  F e a t u r e  o n  P o d c a s t  S e r i e s
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Unmatched Reach, Unrivaled Impact
P l a y e r s  S e l e c t e d  i n  e a c h  S u p e r  8  S t a t e  T e a m s  t o  b e  s e l e c t e d
f r o m :

* I n t e r  S c h o o l  G M C L  T o u r n a m e n t s
* I n t e r  C o l l e g e / U n i v e r s i t y  G M C L  T o u r n a m e n t s
* T r i a l s
* T r a i n i n g  C a m p s
* E x h i b i t i o n  M a t c h e s
* O p e n  A g e  G r o u p  T o u r n a m e n t s
S t a t e  S e l e c t e d  P o s t  T r a i l s  P l a y e r s  P o o l  O p p o r t u n i t i e s :  T h e  p o o l
o f  s e l e c t e d  p l a y e r s  p o s t  t r i a l s  i n  e a c h  c a t e g o r y  w i l l  g e t  t o  p l a y  i n
d o m e s t i c  &  i n t e r n a t i o n a l  m a t c h e s  o f  G M C L  &  o t h e r  o r g a n i z e r s  i n
I n d i a  &  i n t e r n a t i o n a l l y  a n d  e a r n  m a t c h  f e e s  a n d  e n d o r s e m e n t
f e e s  b a s e d  o n  t h e i r  r e s p e c t i v e  p e r f o r m a n c e  a n d  t r a c k  r e c o r d  p o s t
t r i a l s .  G e t  a  O p p o r t u n i t y  t o  P l a y  I n t e r n a t i o n a l l y  S c h o o l ,  C o l l e g e  &
U n i v e r s i t y  T e a m s  C a n  P a r t i c i p a t e  P l a y e r s  t o  s u b m i t  t h e i r  s c h o o l ,
c o l l e g e  o r  u n i v e r s i t y  I D  c a r d s  b e f o r e  t h e  m a t c h

 

GMCL’S & GMBCA’S
MASSIVE SCALEINDIA

Page 6



10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,
SINGAPORE, MALASYSIA, DUBAI, NEPAL
T10, 10 OVERS TOURNAMENT
3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET
EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY
SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT
SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES= 192 MATCHES
EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3
FORMAT X2 GENDER LEAGUE= 720 PLAYERS
EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500
PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS
THESE 3000 SELECTED POOL PLAYERS :- 

*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT
*2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER 

LEAGUE GLOBALLY

GMCL Branded as Global Mega Street Cricket
League (GMSCL) Internationally 

International Season 1, 2026-2027
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G A L L I  M O H A L L A  P R O  L E A G U E  ( G M P L )  O R G A N I S E R  ,  O W N E R  &
A D M I N I S T R A T O R  O F  G A L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )
I N  I N D I A  &  I N T E R N A T I O N A L .
G M S S L  S P O R  T S  F O U N D A T I O N  R E S P O N S I B L E  F O R  S P O R T S
T A L E N T  D E V E L O P M E N T  &  P R O M O T I O N  I N  I N D I A  &
I N T E R N A T I O N A L .
G M  B O X  C R I C K E T  A S S O C I A T I O N  ( G M B C A )  A U T O N O M O U S  B O D Y
T O  O R G A N I S E ,  P R O M O T E  A N D  C O O R D I N A T E .  B O X  C R I C K E T  I N
I N D I A  &  I N T E R N A T I O N A L L Y .  
P R I D E  A C A D E M Y :  E X C L U S I V E  T R A I N I N G  P A R T N E R ,  C O A C H I N G
2 , 0 0 0  Y O U T H  I N  2 0 2 6 ,  F O S T E R I N G  R E S I L I E N C E  A N D  T A L E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  Y O U T H
E M P O W E R M E N T ,  C O M B A T I N G  A D D I C T I O N .  
S P O R T S T E C H :  A N A L Y T I C S ,  L I V E  S T R E A M I N G ,  A N D
B L O C K C H A I N  F O R  T R A N S P A R E N T  T I C K E T I N G / M E R C H A N D I S E .
G A L L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )  C R I C K E T  L E A G U E
B R A N D  N A M E  I N  I N D I A  I N  3  F O R M A T S .  ( L E A T H E R  B A L L ,  T E N I S
B A L L  O P E N  G R O U N D ,  T E N N I S  B A L L  B O X  C R I C K E T ,  M A L E  &
W O M E N  P R E M I E R  L E A G U E  )
G L O B A L  M E G A  S T R E E T  C R I C K E T  L E A G U E  ( G M S C L )  B R A N D
N A M E  I N T E R N A T I O N A L L Y  I N  3  F O R M A T S .

 

GLOBAL MIDDAS
CAPITAL

Ecosystem
 E C O S Y S T E M : G A L L I M O H A L L A  P R O  L E A G U E  ( G M P L ) ,  G M S S L  S P O R T S

F O U N D A T I O N , G M B O X C R I C K E T  A S S O C I A T I O N  ( G M B C A )  ,
P R I D E A C A D E M Y  ( T R A I N I N G ) ,  S A T K A R M I C
M I S S I O N ( S P I R I T U A L G U I D A N C E ) ,  I N D I A  B L O C K C H A I N  A L L I A N C E
( T E C H ,  D I G I T A L  T R U S T  C O N V E R G E N C E ) .  
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Franchise Model – Pioneering &
Profitable

Own a Piece of the Revolution
F o u r  T i e r  M o d e l  : -

I n t e r n a t i o n a l  C o u n t r y  F r a n c h i s e e :  N a t i o n w i d e  O v e r s i g h t  ,  R e v e n u e  S t r e a m
f r o m  a l l  t i e r s .  S t a t e  F r a n c h i s e e  i n  I n d i a :  S t a t e  W i s e  O p e r a t i o n s ,  R e v e n u e
S t r e a m  P o o l e d  f r o m  a l l  D i s t r i c t s .  S u p e r  8  S t a t e  T e a m s  i n  e a c h  I n d i a n
S t a t e  &  I n t e r n a t i o n a l  F r a n c h i s e e :  E a c h  T e a m  F r a n c h i s e e  t o  m a n a g e  i t s  o w n
t e a m ,  r e v e n u e  f r o m  a l l  t e a m  m o n e t i z a t i o n  i n c l u d i n g  t e a m  s p o n s o r s h i p ,
m e r c h a n d i s e  a n d  d o n a t i o n s .  D i s t r i c t  F r a n c h i s e e  i n  e a c h  S t a t e  o f  I n d i a :
P r o m o t i o n  &  o p e r a t i o n  a t  d i s t r i c t  l e v e l  ,  r e v e n u e  g e n e r a t i o n  f r o m  d i s t r i c t
l e v e l  a c t i v i t i e s  l i k e  t r a i n i n g  c e n t e r s  &  l o c a l  e v e n t s .  G l o b a l  R e b r a n d  :
G l o b a l  M e g a  S t r e e t  C r i c k e t  L e a g u e  ( G M S C L )  f o r  I n t e r n a t i o n a l  M a r k e t s .
G l o b a l  B e s t  P r a c t i c e s :  T i e r e d  M o d e l  e n s u r i n g  l o c a l i s e  e n g a g e m e n t  a n d
N a t i o n a l  &  I n t e r n a t i o n a l  R e v e n u e .
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A  p l a t f o r m  f o r  I n t e r n a t i o n a l  &  N a t i o n a l  L e v e l  l o c a l  t a l e n t  s c o u t .
F o r  t h e  1 s t  t i m e  m u l t i  t i e r e d  c o m p e t e s  w i t h i n  d i s t r i c t s  ,  s t a t e s  ,
p r o v i n c e s  a n d  i n t e r n a t i o n a l  o n  c o m m o n  g r o u n d .
A n  O p p o r t u n i t y  t o  h a v e  P a n  C o u n t r y  &  I n t e r n a t i o n a l  P r e s e n c e  U n d e r  a
S i n g l e  C r i c k e t  L e a g u e .
D o m e s t i c  &  I n t e r n a t i o n a l  p l a y e r s  t o  g a i n  e x p o s u r e  a c r o s s  g e o g r a p h i e s .
S p o n s o r s h i p  P a r t n e r s  t o  b e n e f i t  f r o m  l o c a l  a s  w e l l  a s  m u l t i  s t a t e  &
m u l t i  i n t e r n a t i o n a l  l e a g u e  r e v e n u e  s t r e a m s .
Y o u t h  E m p o w e r m e n t  &  E n g a g e m e n t  t o  b o o s t  F a n  B a s e  M u l t i f o l d
A  B i g  B r o a d c a s t i n g  O p p o r t u n i t y  t o  I n t e r n a t i o n a l  A u d i e n c e
S p o n s o r s  t o  b e n e f i t  f r o m  o n  g r o u n d  a n d  d i g i t a l  e x p o n e n t i a l  f a n  b a s e
p o o l .
M e r c h a n d i s e  S a l e  t o  h a v e  a  h u g e  F a n  e n g a g e m e n t  b a s e  t o  c a p i t a l i s e  o n .
A  s u b s t a n t i a l  b o o s t  t o  S p o n s o r  B r a n d  V a l u a t i o n  &  P r o f i t a b i l i t y .

Global Presence & Brand
Momentum Building
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Revenue Streams for Franchisees
 Multiple Pathways to Profit

B E N E F I T  F R O M  T H E  C E N T R A L  P O O L  S H A R I N G  S Y S T E M
F R A N C H I S E E  T E N U R E  F O R  3  S E S S I O N S  I N I T I A L L Y  T H E N  T O  B E
R E V I S E D
A N N U A L  F R A N C H I S E E  F E E S  T O  B E  P A I D  T O  T H E  G M P L
S P E C I F I C  T E R M S  &  C O N D I T I O N S  F O R  E A C H  C A T E G O R Y  O F
F R A N C H I S E E  T O  B E  D E T A I L E D  S E P E R A T E L Y .
M E R C H A N D I S E  S A L E S :  G M C L - B R A N D E D  J E R S E Y S ,  B A T S ,  A N D
A C C E S S O R I E S .
A D V E R T I S E M E N T  S A L E S :  V E N U E  B A N N E R S ,  I N - A P P  A D S ,  L I V E
S T R E A M  S P O N S O R S H I P S .
T E A M  R E G I S T R A T I O N  F E E S :  C O L L E C T E D  F R O M  5 0 0 +  T E A M S  P E R
R E G I O N .  A D D I T I O N A L  O P P O R T U N I T I E S :  

E V E N T  H O S T I N G  ( F A N  Z O N E S ,  F I N A L S ) .

G L O B A L  B E S T  P R A C T I C E :  D I V E R S I F I E D  S T R E A M S  M I R R O R
I P L ’ S  M O D E L  ( M E R C H A N D I S E ,  M E D I A ,  T I C K E T I N G ) .
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Social Impact – The Heart of GMCL

Cricket for Good
 Y O U T H  E M P O W E R M E N T : T R A I N I N G  2 , 0 0 0 Y O U T H  I N  2 0 2 6  V I A

P R I D E  A C A D E M Y , C O M B A T I N G  A D D I C T I O N .
I N C L U S I V I T Y :  3 0 %  F E M A L E ,  4 0 %  M A R G I N A L I Z E D  P A R T I C I P A T I O N
B Y  2 0 2 7 .  E C O N O M I C  I M P A C T :  5 0 0  D I R E C T  J O B S ,  ₹1 0  C R O R E
E C O N O M I C  M U L T I P L I E R  B Y  2 0 2 7 .
C O M P L I A N C E :  C H I L D  S A F E T Y  P R O T O C O L S ,  G S T - C O M P L I A N T
O P E R A T I O N S ,  K H E L O  I N D I A  A L I G N M E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  H O L I S T I C
G R O W T H .

Page 12



Why Invest in GMCL?

A Winning Opportunity

S C A L A B I L I T Y :  F R O M  6  S T A T E S  T O  2 0 ,  I N T E R N A T I O N A L L Y  F R O M  1 0
C O U N T R I E S  T O  2 0  C O U N T R I E S  B Y  2 0 3 0 .
H I G H  R O I :  D I V E R S I F I E D  R E V E N U E ,  T I E R E D  F R A N C H I S E  M O D E L ,  G L O B A L
F A N B A S E .
S O C I A L  I M P A C T :  A L I G N  W I T H  I N D I A ’ S  Y O U T H  R E V O L U T I O N ,  E S G -
C O M P L I A N T .
T E C H - D R I V E N : A I  A N A L Y T I C S ,  B L O C K C H A I N  T R A N S P A R E N C Y .  F I R S T - M O V E R
A D V A N T A G E  G L O B A L L Y  
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T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA CANADA

DUBAI SINGAPORE ENGLAND

AUSTRALIA HONGKONG

MALAYSIA
 

NEPAL

SOUTH AFRICA

IND IA
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T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA
SUPER 8 INDIAN PARTICIPATING STATES
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Aman Bandvi
 

Baba Inder Preet Singh
 

Raj Kapoor
 

Harmeet Singh
 

Rakesh Rastogi
 YOU!

GlobalMiddasCapital Fund
Princess Asharaje Gaekwad

 
Sukhvinder Singh Sokhi Mukesh Chauhan

 

Team 
Diverse Experience

Founder-IndiaBlockchain Alliance

NEPAL FRANCHISE PARTNER Delhi State Coordinator Punjab State Coordinator

SpiritualHead,The SatkarmicMission Pride Academy UP State Coordinator
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GLOBAL MIDDAS
CAPITAL

WEBSITE

www.gmbca.org
www.gmcricketleague.com
E-MAIL

investors@gmcl.org.in

gmcricketleague
gmboxcricketassociation
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	Gali Mohalla Cricket League (GMCL) Rs 900 Crore (100 Million USD) Token Subscription Investment Fact Sheet (Diversified International Cricket League spanning across 11 Countries & 6 Indian States with approx 800 Franchisee, 500 Million Fan Base)
	GMCL Token is open for  Subscription & Investment Worldwide

	GMCL TOKEN ECOSYSTEM
	Scale & Scope: 2.5B+ global cricket fans; <3% digitally monetised, Global sports fan engagement market estimated at 80 Billion USD by 2030, Current fan LTV single TV subscription Web2 = spectators→ Web3 = stakeholders
	Token Name :GMCL Token Issue Size:100 M USD Pricing: USD 1000 per GMCL Minimum Subscription Value: USD 5000 Par Value/Face Value:USD 1000  Followup Denomination: Subscription accepted in USD 500 Denominations Primary Trading Pair:GMCL/USDT
	Who can Invest? *Individuals                                                                                  *Ultra High Networth Individuals  *Corporate Houses                                                                      *Domestic Institutional Investors (DII's) *International Institutional Investors (FII's)                           *Family Offices *Fund Houses                                                                              *Treasuries of Trust/Societies / Cooperatives

	GMCL TOKEN ECOSYSTEM
	Why Investors Should Invest..? Many investors cannot buy: *IPL teams & Big Sports Franchises directly (higher valuation / unlisted / not offered for subscription / privately held/ not tokenized ) etc. *GMCL allows them to enter sports ownership through tokens.This mirrors global trends in: *Fan tokens *Sports NFTs *Fractional sports 0wnership *GMCL Token Ecosystem provides  strong fundamentals to boost high year on year Revenue & Valuation Growth Drivers  *Fan Engagement as owners to boost strong fundamental demand for the token with substantial year on year growth *Funds to create assets in the form of playing grounds, training academies, well trained and large players pool of budding  multi-format (male & women) to play in Domestic & internaltional league matches and strong merchandise base to generate regular revenue streams for the league
	Investors Participate in: *Media Rights growth *Franchisee Expansion *Token Appreciation *Sports Digital Assets *Diversified Format & Geographical De-Risking Stagnat Growth Risk

	GMCL TOKEN ECOSYSTEM
	Key Crypto Tax Rules in India (2026): *30% Income Tax: Profits from the sale or transfer of Virtual Digital Assets (VDAs) are taxed at 30%, plus applicable surcharge and cess. *1% TDS: A 1% Tax Deducted at Source (TDS) applies to the sale or exchange of crypto assets. *No Loss Set-Off: Losses from one crypto asset cannot be offset against gains from another, nor can they be carried forward. *Deductions: Only the cost of acquisition is allowed as a deduction; mining costs are not. *Stricter Compliance: Effective January 1, 2026, amendments to the Income-tax Rules (Rules 114F, 114G, 114H) align reporting with global standards, covering crypto, CBDCs, and e-money.
	*Channel Partners are offerd 5% (tax deductible) fees for syndication of investments in GMCL TOKEN Worldwide *GMCL Token is open for subscription & investment worldwide
	GMCL TOKEN ECOSYSTEM

	GMCL’S & GMBCA’S MASSIVE SCALE INDIA  Unmatched Reach, Unrivaled Impact
	Domestic Season1,2026-20276 States.
	Delhi/NCR, Uttar Pradesh, Punjab, Jammu& Kashmir, Rajasthan, Maharashtra
	T10,10 Over Tournament Held in States 1st Domestic Season Youth Directly Engaged 1,00,000+ ; Matches in 6 States, Super 8 State Conducted 1200. 3 Formats:- Leather Ball, Tennis Ball Open Ground,
	International - National - State & District Level League Playoffs
	Matches in Super 8 State Teams:
	*Leather Ball:32 Matches *Tennis Ball Open Ground:32 Matches *Tennis Ball Box Cricket: 32 Matches *Total 96 Matches and total 192 Matches in combined Male & Women Segment
	SUPER 8 STATE Teams Matches playing schedule:
	6 Matches Per Week Per Format so total 5 Weeks Per Format and approx 80 Days Schedule and 30 weeks playing schedule
	Key Highlights:
	*Live Streaming *Press & Media Coverage *Trophy & Momento for Winning & Runners Up Teams *Refreshments for all *Opportunity to Feature on Podcast Series

	GMCL’S & GMBCA’S
	MASSIVE SCALEINDIA
	Unmatched Reach, Unrivaled Impact Players Selected in each Super 8 State Teams to be selected from:
	*Inter School GMCL Tournaments *Inter College/University GMCL Tournaments *Trials *Training Camps *Exhibition Matches *Open Age Group Tournaments
	State Selected Post Trails Players Pool Opportunities: The pool of selected players post trials in each category will get to play in domestic & international matches of GMCL & other organizers in India & internationally and earn match fees and endorsement fees based on their respective performance and track record post trials. Get a Opportunity to Play Internationally School, College & University Teams Can Participate Players to submit their school, college or university ID cards before the match

	GMCL Branded as Global Mega Street Cricket League (GMSCL) Internationally
	International Season 1, 2026-2027
	10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG, SINGAPORE, MALASYSIA, DUBAI, NEPAL T10, 10 OVERS TOURNAMENT 3 FORMATS- LEATHER, TENNIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET EACH FORMAT TO HAVE SUPER 8 TEAMS IN EACH COUNTRY SUPER 8 TEAM TO PLAY 32 MATCHES IN EACH TOURNAMENT PER FORMAT SO TOTAL 32 ,MATCHES X3 FORMATS X2 GENDER LEAGUES= 192 MATCHES EACH TEAM TO HAVE 15 PLAYERS IN EACH FORMAT SO TOTAL 8 TEAMS X5 PLAYERS X3 FORMAT X2 GENDER LEAGUE= 720 PLAYERS EACH COUNTRY TO HAVE MINIMUM 500 SELECTED POOL PLAYERS IN EACH FORMAT SO 500 PLAYERS X3 FORMATS X2 GENDER LEAGUE= 3000 PLAYERS THESE 3000 SELECTED POOL PLAYERS :-
	*720 PLAYERS PLAY IN SUPER 8 COUNTRY TOURNAMENT *2280 PLAYERS PLAY IN INTERNATIONAL & DOMESTIC MATCHES OF GMSCL & ANOTHER
	LEAGUE GLOBALLY


	Ecosystem
	ECOSYSTEM:GALLIMOHALLA PRO LEAGUE (GMPL), GMSSL SPORTS
	FOUNDATION,GMBOXCRICKET ASSOCIATION (GMBCA) , PRIDEACADEMY (TRAINING), SATKARMIC MISSION(SPIRITUALGUIDANCE), INDIA BLOCKCHAIN ALLIANCE (TECH, DIGITAL TRUST CONVERGENCE).
	GALLI MOHALLA PRO LEAGUE (GMPL) ORGANISER , OWNER & ADMINISTRATOR OF GALI MOHALLA CRICKET LEAGUE (GMCL) IN INDIA & INTERNATIONAL. GMSSL SPOR TS FOUNDATION RESPONSIBLE FOR SPORTS TALENT DEVELOPMENT & PROMOTION IN INDIA & INTERNATIONAL. GM BOX CRICKET ASSOCIATION (GMBCA) AUTONOMOUS BODY TO ORGANISE, PROMOTE AND COORDINATE. BOX CRICKET IN INDIA & INTERNATIONALLY.  PRIDE ACADEMY: EXCLUSIVE TRAINING PARTNER, COACHING 2,000 YOUTH IN 2026, FOSTERING RESILIENCE AND TALENT. SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR YOUTH EMPOWERMENT, COMBATING ADDICTION.  SPORTSTECH: ANALYTICS, LIVE STREAMING, AND BLOCKCHAIN FOR TRANSPARENT TICKETING/MERCHANDISE. GALLI MOHALLA CRICKET LEAGUE (GMCL) CRICKET LEAGUE BRAND NAME IN INDIA IN 3 FORMATS. (LEATHER BALL, TENIS BALL OPEN GROUND, TENNIS BALL BOX CRICKET, MALE & WOMEN PREMIER LEAGUE ) GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) BRAND NAME INTERNATIONALLY IN 3 FORMATS.

	Franchise Model – Pioneering & Profitable
	Own a Piece of the Revolution

	Global Presence & Brand Momentum Building
	A platform for International & National Level local talent scout. For the 1st time multi tiered competes within districts , states , provinces and international on common ground. An Opportunity to have Pan Country & International Presence Under a Single Cricket League. Domestic & International players to gain exposure across geographies. Sponsorship Partners to benefit from local as well as multi state & multi international league revenue streams. Youth Empowerment & Engagement to boost Fan Base Multifold A Big Broadcasting Opportunity to International Audience Sponsors to benefit from on ground and digital exponential fan base pool. Merchandise Sale to have a huge Fan engagement base to capitalise on. A substantial boost to Sponsor Brand Valuation & Profitability.

	Revenue Streams for Franchisees
	Multiple Pathways to Profit
	BENEFIT FROM THE CENTRAL POOL SHARING SYSTEM FRANCHISEE TENURE FOR 3 SESSIONS INITIALLY THEN TO BE REVISED ANNUAL FRANCHISEE FEES TO BE PAID TO THE GMPL SPECIFIC TERMS & CONDITIONS FOR EACH CATEGORY OF FRANCHISEE TO BE DETAILED SEPERATELY. MERCHANDISE SALES: GMCL-BRANDED JERSEYS, BATS, AND ACCESSORIES. ADVERTISEMENT SALES: VENUE BANNERS, IN-APP ADS, LIVE STREAM SPONSORSHIPS. TEAM REGISTRATION FEES: COLLECTED FROM 500+ TEAMS PER REGION. ADDITIONAL OPPORTUNITIES:
	EVENT HOSTING (FAN ZONES, FINALS).
	GLOBAL BEST PRACTICE: DIVERSIFIED STREAMS MIRROR IPL’S MODEL (MERCHANDISE, MEDIA, TICKETING).


	Social Impact – The Heart of GMCL
	Cricket for Good
	YOUTH EMPOWERMENT:TRAINING 2,000YOUTH IN 2026 VIA PRIDE ACADEMY,COMBATING ADDICTION. INCLUSIVITY: 30% FEMALE, 40% MARGINALIZED PARTICIPATION BY 2027. ECONOMIC IMPACT: 500 DIRECT JOBS, ₹10 CRORE ECONOMIC MULTIPLIER BY 2027. COMPLIANCE: CHILD SAFETY PROTOCOLS, GST-COMPLIANT OPERATIONS, KHELO INDIA ALIGNMENT. SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR HOLISTIC GROWTH.


	Why Invest in GMCL?
	A Winning Opportunity
	T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

	USA
	DUBAI
	CANADA
	AUSTRALIA
	HONGKONG
	SOUTH AFRICA


	IND
	IA
	SINGAPORE
	ENGLAND
	MALAYSIA
	NEPAL

	T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA SUPER 8 INDIAN PARTICIPATING STATES
	Team
	Diverse Experience
	YOU!
	Rakesh Rastogi
	Baba Inder Preet Singh
	Raj Kapoor
	Harmeet Singh
	Sukhvinder Singh Sokhi

	Aman Bandvi
	Mukesh Chauhan
	Princess Asharaje Gaekwad



	WEBSITE

	www.gmbca.org www.gmcricketleague.com
	E-MAIL

	investors@gmcl.org.in
	gmcricketleague gmboxcricketassociation

