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Transforming India’s
Youth Through Sports

« GMCL: INDIA’S LARGEST GRASSROOTS
CRICKET LEAGUE, UNITING 6,300 TEAMS
ACROSS 6 STATES IN INDIA.

*MISSION:
« EMPOWER YOUTH, COMBAT ADDICTION,

o
. L

: FOSTER INCLUSION (30% FEMALE, 40%
Gali Mohalla MARGINALIZED BY 2027).
. PROMOTED BY GLOBAL MIDDAS CAPITAL
FUND (GMCF) WHY INVEST?
. SCALABLE, COMPLIANT, TECH- DRIVEN
GMSSL MODEL WITH GLOBAL POTENTIAL.

SPORTS FOUNDATION
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Curtain Raiser Press Conference | May 2025 | New Delhi
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Transformation at Curtain-Raiser Press Conference

Saturday, May 31, 2025 15:05:03 | Gali Mohalla Cricket League
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Gali Mohalla Cricket League Unveils Vision for
Grassroots Transformation at Curtain-Raiser
Press Conference

New Delhi [India), May 31: YMCA, Mew Delhi; The Gali Mohalla Cricket League (GMCL), in alliance
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Gali Mohalla

1.GMCL Delhi State Launch Press Conference :- Date- 29 May 2025, Venue- Delhi Press Club

2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue- Andheri Press Club

3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra

4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club

5.GMCL Delhi Exhibition Match :- Date- 10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture

6. GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44

7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club

8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025, Venue- Ramjas Cricket Ground

9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground
10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11. GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14. GMBCA 1** Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Ground
15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber

17.GMBCA UP State Leather Ball Trial Match :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1 :- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman

Chamber
19.GMCL & GMBCA Domestic Season 12026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber

20.GMCL & GMBCA International Season 1 2026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman Chagélgg%
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Sponsorship Opportunities Across Multi-
Category at National & International League
Level

e Title Sponsor: Rs 8 Cr/ US $ 8,84,700
e Powered By: Rs 4 Cr/ US $ 4,42,400

e Co-Sponsor:Rs2 Cr/ US $2,21,200
e Associate Sponsor:Rs1Cr/US $1,10,600
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SPONSORSHIP OPPORTUNITIES ACROSS
MULTI-CATEGORY AT NATIONAL & INTERNATIONAL LEAGUE LEVEL

Title Sponsor: Rs 8 Cr/ US $ 8,84,700
Powered By: Rs 4 Cr/ US $ 4,42,400
Co-Sponsor: Rs 2 Cr/ US $ 2,21,200
Associate Sponsor: Rs 1 Cr/ US $1,10,600

SPONSORSHIP BENEFITS:

Brand Promotion at Multi-State National & International level.

Brand Promotion to be part of electronic, print, digital , online and outdoor promotional Media Campaigns.
Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match Presentation
backdrops.

Brand Promotion on ground during all League Matches.

Brand Presence During Live Streaming of Matches.

Allocation of Free Commerical Time (FCT) during live broadcast of all league matches.

Representatives of Sponsor to be part of Post Match Presentations & Prize Distribution Ceremony.

Logo Presence on the T-Shirt of Players, Management staff, Coordinating Teams & Management Team of
Participating Teams.

Media Bytes & Interview of Sponsor Representatives

Passes for Events, Ceremonies and Matches for Sponsor representatives.

Page 8
For each Specific category of Sponsor Category it's Suggested to Discuss with your GMCL engagement partner. &



SPONSORSHIP OPTION
PACKAGE 1 - TITLE SPONSOR

X 8 CRORES

e Naming rights to the league for example,
“ Tata Gali Mohalla Cricket League”
e Premium branding across all outdoor and print media campaigns worldwide
e Premium brand presence across all digital promotions, mall and multiplex promotions, radio
advertisements, and on-ground promotions
e An allocation of FCT (Free Commercial Time) during the live broadcast of all league matches
e Premium branding at press conferences, promotional events, and post-match presentation backdrops
e Premium brand presence across all electronic media campaigns
e An allocation of premium slots for LED screens and LED boundaries for advertisements
e Sponsor representative presence at all ceremonies and post-match presentations
e Sponsor representative media bytes and interviews
e Logo presence on the T-shirts of all team players, management staff, umpires, and the coordinating team
e An allocation of premium corporate passes for the opening ceremony and all matches

Gali Mohalla
CRICKET LEAGUE

Page 9



SPONSORSHIP OPTION
PACKAGE 2 - POWERED BY

X 4 CRORES

e Naming rights to the league for example
"Gali Mohalla Cricket League powered by HDFC'
e Branding across all outdoor and print media campaignhs worldwide
e Brand presence across all digital promotions, mall and multiplex promotions, radio
advertisements, and on-ground promotions
e An allocation of FCT (Free Commercial Time) during the live broadcast of all league matches
e Branding at press conferences, promotional events, and post-match presentation backdrops
e Brand presence across all electronic media campaigns
e An allocation of slots for LED screens and LED boundaries for advertisements
e Sponsor representative presence at all ceremonies and post-match presentations
e Sponsor representative media bytes and interviews
e Logo presence on the T-shirts of umpires and the coordinating team
e An allocation of corporate passes for the opening ceremony and all matches Page 10

Gali Mohalla
CRICKET LEAGUE
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Pﬁm SPONSORSHIP OPTION

Gali Mohalla
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e Naming rights to the league for example,
'Gali Mohalla Cricket League co-sponsored by Maruti Suzuki'

e Logo on all outdoor and print media campaigns

 Logo on all digital promotions, mall and multiplex promotions, radio advertisements, and
on-ground promotions

 An allocation of FCT (Free Commercial Time) during the live broadcast of few matches

e Logo at press conferences, promotional events, and post-match presentation backdrops

e Logo on all electronic media campaigns

e LED screens and LED boundaries for advertisements

e Sponsor representative presence in some post-match presentations

e Sponsor representative media bytes

e An allocation of corporate passes for the opening ceremony and all matches page 11
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o ¢ _WPAGUE®  pACKAGE 4 - ASSOCIATE SPONSOR

X 1CRORES

e Logo on all outdoor and print media campaigns

e Logo on all digital promotions, mall and multiplex promotions, radio advertisements,
and on-ground promotions

* An allocation of FCT (Free Commercial Time) during the live broadcast of few matches

* Logo at press conferences, promotional events, and post-match presentation
backdrops

 Logo on all electronic media campaigns

e LED screens and LED boundaries for advertisements

e Sponsor representative media bytes

* An allocation of corporate passes for the opening ceremony and all matches
Page 12
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TEAM OWNERS LOGO
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TITLE SPONSOR LOGO | DARING DELY | N
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Gali Mohalla
CRICKET LEAGUE
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Gali Mohalla
CRICKET LEAGUE

Gali Mohalla
CRICKET LEAGUE
(GMCL)

Brand Promotion
Opportunities

GMCL PUNJAB

GMCL UP

GMCL WHITE

T-SHIRT

MASTER BLASTER

Gali Mohalla
CRICKET LEAGUE

Roar of the Capital

-

Gali Mohalla
CRICKET LEAGUE

GMCL JERSEY
LOGO
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Brand Promotion
Opportunities

—GMCL WOMEN

GMCL MUG

GMCL
SIGNATURE BAT
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SPORTS FOUNDATION

Outdoor Brand Promotion
Opportunities

Gali Mohalla =" an. GALIMOHALLA CRICKET LEAGUE

DELHI STATE CANOPY UP STATE CANOPY
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DELHI STATE UP STATE
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REGISTRATION

MASTER BLASTER

- — UP KA SHEHZADA

‘Roar of the Capital

SCAN QR TO SCAN QR TO SCAN QR TO
REGISTER YOUR TEAM REGISTER YOUR TEAM REGISTER YOUR TEAM

HELPLINE ( 9717763444, 9717323444 HELPLINE ( 9319223222

—_—
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ace GMCL’S & GMBCA'’S
wer  MASSIVE SCALE INDIA

I -
At
- Unmatched Reach, Unrivaled Impact
e Domestic Season 1, 2026-2027 6 States.

- _/‘& GALI MOHALLA CRICKET LEAGUE
Delhi/NCR, Uttar Pradesh, Punjab, Jammu& Kashmir, Rajasthan,
LN N/ Maharashtra
=\ «T10,10 Over Tournament Held in States
VAT Vallal 1st Domestic Season Youth Directly Engaged 1,00,000+ ; Matches in 6
States, Super 8 State Conducted 1200.
3 Formats:- Leather Ball, Tennis Ball Open Ground,
International - National - State & District Level League Playoffs
Matches in Super 8 State Teams:
*Leather Ball:32 Matches
*Tennis Ball Open Ground:32 Matches
*Tennis Ball Box Cricket: 32 Matches
*Total 96 Matches and total 192 Matches in combined Male & Women
Segment
SUPER 8 STATE Teams Matches playing schedule:
6 Matches Per Week Per Format so total 5 Weeks Per Format and approx
80 Days Schedule and 30 weeks playing schedule
e Key Highlights:
*Live Streaming
*Press & Media Coverage
*Trophy & Momento for Winning & Runners Up Teams
iRefreshm.ents for all . Page 20
Opportunity to Feature on Podcast Series

Gali Mohalla




Domm  GMCL’S & GMBCA’S
A MASSIVE SCALE INDIA

z{ﬂ@ G"E© et
6 =& GALIMOHALLA CRICKET LEAGUE U n matChed ReaCh 9 U n rlva Ied I m pa Ct

Gali Mohalla

e Players Selected in each Super 8 State Teams to be selected
Y77 from:
0 4 4 *Inter School GMCL Tournaments
4| *Inter College/University GMCL Tournaments
*Trials
*Training Camps
*Exhibition Matches
*Open Age Group Tournaments
e State Selected Post Trails Players Pool Opportunities:
The pool of selected players post trials in each category will get
to play in domestic & international matches of GMCL & other
organizers in India & internationally and earn match fees and
endorsement fees based on their respective performance and
track record post trials.
e Get a Opportunity to Play Internationally
e School, College & University Teams Can Participate
e Players to submit their school, college or university ID cards
before the match

Page 21



;ﬁf GMCL Branded as Global Mega Street
amne  Cricket League (GMSCL) Internationally

International Season 1, 2026-2027

e 10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,
SINGAPORE, MALASYSIA, DUBAI, NEPAL & INDIA
. T]O,k10 overs Tournament ,3 formats- Leather Ball, Tennis Ball Open ground, Tennis Ball Box
cricket
e Each format to have Super 8 teams in each Country
e Super 8 Team to play 32 matches in each tournament per format
e So total 32 mc:’rcﬁes x3 tormats x2 gender leagues= 192 matches
e Each team to have 15 players in eaoﬂ format so total 8 teams x5 players x3 format x2
gender league= 720 p‘gdyers
e Each Country to have Minimum 500 selected pool players in each format so 500 players x3
formats x2 gender league= 3000 players
e These 3000 Selected pool players :-
* 720 players play in Super 8 Country Tournament
* 2280 players play in International & Domestic matches of GMSCL & other league

glObG”y Page 22
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GLOBAL MIDDAS
CAPITAL

'-;‘T-mr
PRIDE
ACADEMY

Ecosystem

ECOSYSTEM: GALLI MOHALLA PRO LEAGUE (GMPL), GMSSL SPORTS
FOUNDATION, GM BOX CRICKET ASSOCIATION (GMBCA) ,
PRIDEACADEMY (TRAINING), SATKARMIC
MISSION(SPIRITUALGUIDANCE), INDIA BLOCKCHAIN ALLIANCE
(TECH, DIGITAL TRUST CONVERGENCE).

e GALLI MOHALLA PRO LEAGUE (GMPL) ORGANISER , OWNER &
ADMINISTRATOR OF GALI MOHALLA CRICKET LEAGUE (GMCL)
IN INDIA & INTERNATIONAL.

e GMSSL SPORTS FOUNDATION RESPONSIBLE FOR SPORTS
TALENT DEVELOPMENT & PROMOTION IN INDIA &
INTERNATIONAL.

e GM BOX CRICKET ASSOCIATION (GMBCA) AUTONOMOUS BODY
TO ORGANISE, PROMOTE AND COORDINATE. BOX CRICKET IN
INDIA & INTERNATIONALLY.

e PRIDE ACADEMY: EXCLUSIVE TRAINING PARTNER, COACHING
2,000 YOUTH IN 2026, FOSTERING RESILIENCE AND TALENT.

e SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR YOUTH
EMPOWERMENT, COMBATING ADDICTION.

e SPORTSTECH: ANALYTICS, LIVE STREAMING, AND
BLOCKCHAIN FOR TRANSPARENT TICKETING/MERCHANDISE.

e GALLI MOHALLA CRICKET LEAGUE (GMCL) CRICKET LEAGUE
BRAND NAME IN INDIA IN 3 FORMATS. (LEATHER BALL, TENIS
BALL OPEN GROUND, TENNIS BALL BOX CRICKET, MALE &
WOMEN PREMIER LEAGUE )

e GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) BRAND
NAME INTERNATIONALLY IN 3 FORMATS.
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Franchise Model - Pioneering &
Profitable

Own a Piece of the Revolution

Four Tier Model :-
A HEALTHY e International Country Franchisee: Nationwide Oversight , Revenue
_ | ! e Stream from all tiers.
e | e State Franchisee in India: State Wise Operations, Revenue Stream Pooled
AT AR from all Districts.
e Super 8 State Teams in each Indian State & International Franchisee:
@I Each Team Franchisee to manage its own team, revenue from all team

Gali Mohalla‘ monetization including team sponsorship, merchandise and donations.
e W e District Franchisee in each State of India: Promotion & operation at
"Il K= / & district level , revenue generation from district level activities like
N = training centers & local events.
e Global Rebrand : Global Mega Street Cricket League (GMSCL) for
International Markets.
e Global Best Practices: Tiered Model ensuring localise engagement and
National & International Revenue.
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SPORTS FOR DEVELOPMENT,
LIVELIHOODS, AND PROSPERITY

e Wean Youth Away from Addiction
e Channelize Energy Productively
e Promote Grassroots Engagement
e Build Sustainable Careers

Global Presence & Brand

Momentum Building

A platform for International & National Level local talent scout.

For the 1st time multi tiered competes within districts , states ,
provinces and international on common ground.

An Opportunity to have Pan Country & International Presence Under a
Single Cricket League.

Domestic & International players to gain exposure across geographies.
Sponsorship Partners to benefit from local as well as multi state &
multi international league revenue streams.

Youth Empowerment & Engagement to boost Fan Base Multifold

A Big Broadcasting Opportunity to International Audience

Sponsors to benefit from on ground and digital exponential fan base
pool.

Merchandise Sale to have a huge Fan engagement base to capitalise on.
A substantial boost to Sponsor Brand Valuation & Profitability.
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SPORTS FOR DEVELOPMENT,
LIVELIHOODS, AND PROSPERITY

» Wean youth away from addiction challenges
* Promote sports as a purpose
e Envision robust livelihoods and prosperity

Social Impact - The Heart of GMCL
CRICKET FOR GOOD

e YOUTH EMPOWERMENT: TRAINING 2,000 YOUTH IN 2026 VIA
PRIDE ACADEMY, COMBATING ADDICTION.

e INCLUSIVITY: 30% FEMALE, 40% MARGINALIZED PARTICIPATION
BY 2027. ECONOMIC IMPACT: 500 DIRECT JOBS, ¥10 CRORE
ECONOMIC MULTIPLIER BY 2027.

e COMPLIANCE: CHILD SAFETY PROTOCOLS, GST-COMPLIANT
OPERATIONS, KHELO INDIA ALIGNMENT.

e SATKARMIC MISSION: SPIRITUAL GUIDANCE FOR HOLISTIC

GROWTH.
( S" m
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CRICKET LEAGUE

Why Invest in GMCL?

A Winning Opportunity

e SCALABILITY: FROM 6 STATES TO 20, INTERNATIONALLY FROM 10
COUNTRIES TO 20 COUNTRIES BY 2030.

e HIGH ROI: DIVERSIFIED REVENUE, TIERED FRANCHISE MODEL, GLOBAL
FANBASE.

e SOCIAL IMPACT: ALIGN WITH INDIA’S YOUTH REVOLUTION, ESG-
COMPLIANT.

e TECH-DRIVEN:AI ANALYTICS, BLOCKCHAIN TRANSPARENCY. FIRST-MOVER
ADVANTAGE GLOBALLY
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T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA

DUBAI

MALAYSIA

NEPAL


https://www.britannica.com/place/Malaysia

T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA
SUPER 8 INDIAN PARTICIPATING STATES

Maharashtra
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Team

Diverse Experience
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Gali Mohalla

£

1 'S -
Baba Inder Preet Singh | Raj Kapoor Harmeet Singh Rakesh Rastogi You!
Spiritual Head, The Satkarmic Mission Founder-India Blockchain Alliance Pride Academy UP State Coordinator °

» . A \
i i
. =

Aman Bandvi Princess Asharaje Gaekwad | Sukhvinder Singh Sokhi Mukesh Chauhan
GlobalMiddasCapital Fund NEPAL FRANCHISE PARTNER Delhi State Coordinator Punjab State Coordinator Page 30




WEBSITE
WWW.gmbca.org

www.gmcricketleague.com
E-MAIL

| investors@gmcl.org.in

O0@

gmcricketleague
gmboxcricketassociation

Gali Mohalla

GLOBAL MIDDAS
CAPITAL
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