
 

Leather Ball
Tennis Ball Open Ground
Tennis Ball Box Cricket
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   Sponsorship Deck
(6 Tournaments 90 
Matches 1000+ Players)

IN GOOD FAITH ONLY INTENDED FOR RECIPIENT



Transforming India’s
Youth Through Sports

 GMCL: INDIA’S LARGEST GRASSROOTS
CRICKET LEAGUE, UNITING 6,300 TEAMS
ACROSS 6 STATES IN INDIA. 

*MISSION: 
EMPOWER YOUTH, COMBAT ADDICTION,
FOSTER INCLUSION (30% FEMALE, 40%
MARGINALIZED BY 2027). 
PROMOTED BY GLOBAL MIDDAS CAPITAL
FUND (GMCF) WHY INVEST? 
SCALABLE, COMPLIANT, TECH- DRIVEN
MODEL WITH GLOBAL POTENTIAL.
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Curtain Raiser Press Conference | May 2025 | New Delhi
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PRESS & MEDIA COVERAGE
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PRESS & MEDIA COVERAGE
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1.GMCL Delhi State Launch Press Conference :-  Date- 29 May 2025, Venue- Delhi Press Club
2.GMCL Maharashtra State Launch Press Conference :- Date- 20June 2025, Venue-  Andheri Press Club
3.GMCL Exhibition Match Maharashtra :- Date- 23 June 2025, Venue- Cricket Ground maharashtra 
4.GMCL Punjab State launch Press Conference :- Date- 27 June 2025, Venue- Chandigarh Press Club
5.GMCL Delhi Exhibition Match :- Date-  10 Nov 2025 ,Venue- Delhi, Chaudhary mange Ram Box Cricket Venture
6.GMCL Punjab Exhibition Match:- Date- 16 Nov 2025, Venue- Chandigarh Sector-44
7.GMCL Lucknow Press Conference:- Date- 20 Nov 2025, Venue- Lucknow Press Club
8.GMCL Delhi Coaches Match:- Date-29 & 30 Nov 2025 , Venue- Ramjas Cricket Ground
9.GMCL Muzzafarnagar Exhibition Match:- Date- 8 Dec 2025, Venue- Muzzafarnagar, Cricket Ground

10.GMBCA Delhi State Launch Press Conference :- Date- 10 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
11.GMBCA Punjab State Launch Press conference :- Date- 16 Dec 2025, Venue- Chandigarh
12.GMBCA Uttar Pradesh State Launch, Press Conference :- Date-18 Dec 2025, Venue- Lucknow Press Club
13.GMBCA Rajasthan State launch Press Conference :- Date- 18 Dec 2025, Venue- Youth Hostel Jaipur
14.GMBCA 1   Delhi State Trial Match Press Conference :- Date- 21 Dec 2025, Venue- Ramjas Sports Groundst

15.GMBCA Leather Ball Cricket Match Announcement:- Date- 22 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
16.Cricket Coaches Award Announcement :- Date- 27 Dec 2025, Venue- Old Rajender Nagar, Aman Chamber
17.GMBCA UP State Leather Ball Trial Match  :- Date- 26 Dec 2025, Venue- Muzzaffarnagar, UP
18.GMCL Collaborates with Legends 90 (L-90) for International Season-1 :- Date- 3 Jan 2025, Venue- Old Rajender Nagar, Aman

Chamber
19.GMCL & GMBCA Domestic Season 1 2026-2027, Announcement :- Date- 15 Jan,2026, Venue:- Rajender Nagar, Aman Chamber
20.GMCL & GMBCA International Season 1 2026-2027, Announcement :- Date- 2 Feb 2026, Venue- Rajender Nagar, Aman Chamber



PRESS & MEDIA COVERAGE
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Sponsorship Opportunities Across Multi-
Category at National & International League

Level
(6 Tournaments 90 Matches 1000+ Players)

Title Sponsor: Rs 40,00,000 
Powered By: Rs 30,00,000
Co-Sponsor: Rs 20,00,000
Associate Sponsor: Rs 10,00,000



SPONSORSHIP OPPORTUNITIES ACROSS 

SPONSORSHIP BENEFITS:
Brand Promotion at Multi-State National & International level.  
Brand Promotion to be part of electronic, print , digital , online and outdoor promotional Media Campaigns.
Brand Promotion at Promotional Events, Press Conferences, On Ground Banners & Post Match Presentation
backdrops.
Brand Promotion on ground during all League Matches.  
Brand Presence During Live Streaming of Matches. 

Logo Presence on the T-Shirt of Players, Management staff, Coordinating Teams & Management Team of
Participating Teams.
Media Bytes & Interview of Sponsor Representatives 
Passes for Events, Ceremonies and Matches for Sponsor representatives.

For each Specific category of Sponsor Category it's Suggested to  Discuss with your GMCL engagement partner.
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MULTI-CATEGORY AT NATIONAL & INTERNATIONAL LEAGUE LEVEL
                 (6 Tournaments 90 Matches 1000+ Players)

Title Sponsor: Rs 40,00,000
Powered By: Rs 30,00,000
Co-Sponsor: Rs 20,00,000 
 Sponsor: Rs 10,00,000

ABrand Poitioning & Recall for Youth
Representatives of Sponsor to be part of Post Match Presentations & Prize Distribution Ceremony.



SPONSORSHIP OPTION 

Naming rights to the league for example, 

Premium branding across all outdoor and print media campaigns worldwide
Premium brand presence across all digital promotions, mall and multiplex promotions, radio
advertisements, and on-ground promotions

Premium branding at press conferences, promotional events, and post-match presentation backdrops
Premium brand presence across all electronic media campaigns

Logo presence on the T-shirts of all team players, management staff, umpires, and the coordinating team
An allocation of premium corporate passes for the opening ceremony and all matches
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PACKAGE 1 - TITLE SPONSOR
(6 Tournaments 90 Matches 1000+ Players)

₹ 40,00,000
         ‘‘ IDFC Gali Mohalla Cricket League”

Brand Recall & Positioning for Youth

Branding on boundaries for advertisements
Sponsor representative presence at all ceremonies and post-match presentations
Sponsor representative media bytes and interviews



SPONSORSHIP OPTION 

Naming rights to the league for example
              "Gali Mohalla Cricket League powered by HDFC'

Branding across all outdoor and print media campaigns worldwide
Brand presence across all digital promotions, mall and multiplex promotions, radio
advertisements, and on-ground promotions

Logo presence on the T-shirts of umpires and the coordinating team
An allocation of corporate passes for the opening ceremony and all matches Page 10

PACKAGE 2 - POWERED BY 
(6 Tournaments 90 Matches 1000+ Players)

₹30,00,000

Brand Recall & Positioning for Youth
Branding at press conferences, promotional events, and post-match presentation backdrops
Brand presence across all electronic media campaigns
Branding on boundaries for advertisements
Sponsor representative presence at all ceremonies and post-match presentations
Sponsor representative media bytes and interviews



SPONSORSHIP OPTION 

Naming rights to the league for example, 
        'Gali Mohalla Cricket League co-sponsored by Maruti Suzuki'

Logo on all outdoor and print media campaigns
Logo on all digital promotions, mall and multiplex promotions, radio advertisements, and
on-ground promotions

Logo on all electronic media campaigns

Sponsor representative presence in some post-match presentations
Sponsor representative media bytes
An allocation of corporate passes for the opening ceremony and all matches Page 11

PACKAGE 3 - CO SPONSOR
(6 Tournaments 90 Matches 1000+ Players)

₹ 2 0,00,000 

Brand Recall & Positioning for Youth
Logo at press conferences, promotional events, and post-match presentation backdrops

Branding on boundaries for advertisements



SPONSORSHIP OPTION 

Logo on all outdoor and print media campaigns
Logo on all digital promotions, mall and multiplex promotions, radio advertisements,
and on-ground promotions

Logo at press conferences, promotional events, and post-match presentation
backdrops
Logo on all electronic media campaigns

An allocation of corporate passes for the opening ceremony and all matches
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PACKAGE 4 - ASSOCIATE SPONSOR
(6 Tournaments 90 Matches 1000+ Players)

₹ 1 0,00,000

Brand Recall & Positioning for Youth

Branding on boundaries for advertisements
Sponsor representative media bytes



JERSEY SPONSORSHIP

TEAM OWNERS
PROMOTIONA LOGO

TOURNAMENT LOGO

TITLE SPONSOR LOGO

POWERED BY LOGO

CO-POWERED BY
LOGO

TEAM LOGO

ORGANISATION NAME
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Brand Promotion
Opportunities 

GMCL BAT

GMCL CAP

GMCL WICKETS

GMCL BAT
STICKER
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Brand Promotion
Opportunities 

GMCL UP 

GMCL PUNJAB

GMCL JERSEY 
LOGO

GMCL WHITE 
T-SHIRT



GMCL 
SIGNATURE BAT Page 16

Brand Promotion
Opportunities 

GMCL MUG

GMCL WOMEN
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Outdoor Brand Promotion
Opportunities 

DELHI STATE CANOPY UP STATE CANOPY
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Outdoor Brand Promotion
Opportunities 

DELHI STATE
 BANNER

UP STATE
 BANNER
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Outdoor Brand Promotion
Opportunities 

DELHI STATE UP STATE PUNJAB STATE 

BANNER & STANDY



GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
Unmatched Reach, Unrivaled Impact
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D o m e s t i c  S e a s o n  1 ,  2 0 2 6 - 2 0 2 7  6  S t a t e s .
   D e l h i / N C R ,  U t t a r  P r a d e s h ,  P u n j a b ,  J a m m u &  K a s h m i r ,  R a j a s t h a n ,    
   M a h a r a s h t r a  

T 1 0 , 1 0  O v e r  T o u r n a m e n t  H e l d  i n  S t a t e s
1 s t  D o m e s t i c  S e a s o n  Y o u t h  D i r e c t l y  E n g a g e d  1 , 0 0 , 0 0 0 +  ;  M a t c h e s  i n  6
S t a t e s ,  S u p e r  8  S t a t e  C o n d u c t e d  1 2 0 0 .
3  F o r m a t s : -  L e a t h e r  B a l l ,  T e n n i s  B a l l  O p e n  G r o u n d ,  

    I n t e r n a t i o n a l  -  N a t i o n a l  -  S t a t e  &  D i s t r i c t  L e v e l  L e a g u e  P l a y o f f s
M a t c h e s  i n  S u p e r  8  S t a t e  T e a m s :

     * L e a t h e r  B a l l : 3 2  M a t c h e s
     * T e n n i s  B a l l  O p e n  G r o u n d : 3 2  M a t c h e s
     * T e n n i s  B a l l  B o x  C r i c k e t :  3 2  M a t c h e s
     * T o t a l  9 6  M a t c h e s  a n d  t o t a l  1 9 2  M a t c h e s  i n  c o m b i n e d  M a l e  &  W o m e n
     S e g m e n t

S U P E R  8  S T A T E  T e a m s  M a t c h e s  p l a y i n g  s c h e d u l e :
    6  M a t c h e s  P e r  W e e k  P e r  F o r m a t  s o  t o t a l  5  W e e k s  P e r  F o r m a t  a n d  a p p r o x
    8 0  D a y s  S c h e d u l e  a n d  3 0  w e e k s  p l a y i n g  s c h e d u l e

K e y  H i g h l i g h t s :
   * L i v e  S t r e a m i n g
   * P r e s s  &  M e d i a  C o v e r a g e
   * T r o p h y  &  M o m e n t o  f o r  W i n n i n g  &  R u n n e r s  U p  T e a m s
   * R e f r e s h m e n t s  f o r  a l l
   * O p p o r t u n i t y  t o  F e a t u r e  o n  P o d c a s t  S e r i e s



Unmatched Reach, Unrivaled Impact

P l a y e r s  S e l e c t e d  i n  e a c h  S u p e r  8  S t a t e  T e a m s  t o  b e  s e l e c t e d
f r o m :

   * I n t e r  S c h o o l  G M C L  T o u r n a m e n t s
   * I n t e r  C o l l e g e / U n i v e r s i t y  G M C L  T o u r n a m e n t s
   * T r i a l s
   * T r a i n i n g  C a m p s
   * E x h i b i t i o n  M a t c h e s
   * O p e n  A g e  G r o u p  T o u r n a m e n t s

S t a t e  S e l e c t e d  P o s t  T r a i l s  P l a y e r s  P o o l  O p p o r t u n i t i e s :
    T h e  p o o l  o f  s e l e c t e d  p l a y e r s  p o s t  t r i a l s  i n  e a c h  c a t e g o r y  w i l l  g e t
    t o  p l a y  i n  d o m e s t i c  &  i n t e r n a t i o n a l  m a t c h e s  o f  G M C L  &  o t h e r
    o r g a n i z e r s  i n  I n d i a  &  i n t e r n a t i o n a l l y  a n d  e a r n  m a t c h  f e e s  a n d   
    e n d o r s e m e n t  f e e s  b a s e d  o n  t h e i r  r e s p e c t i v e  p e r f o r m a n c e  a n d  
    t r a c k  r e c o r d  p o s t  t r i a l s .

G e t  a  O p p o r t u n i t y  t o  P l a y  I n t e r n a t i o n a l l y
S c h o o l ,  C o l l e g e  &  U n i v e r s i t y  T e a m s  C a n  P a r t i c i p a t e
P l a y e r s  t o  s u b m i t  t h e i r  s c h o o l ,  c o l l e g e  o r  u n i v e r s i t y  I D  c a r d s
b e f o r e  t h e  m a t c h

GMCL’S & GMBCA’S
MASSIVE SCALE INDIA 
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GMCL Branded as Global Mega Street
Cricket League (GMSCL) Internationally
International Season 1, 2026-2027

10 COUNTRIES - USA, CANADA, AUSTRALIA, ENGLAND, SOUTH AFRICA, HONGKONG,
SINGAPORE, MALASYSIA, DUBAI, NEPAL & INDIA
T10, 10 overs Tournament ,3 formats- Leather Ball, Tennis Ball Open ground, Tennis Ball Box
cricket
Each format to have Super 8 teams in each Country
Super 8 Team to play 32 matches in each tournament per format
So total 32 matches  x3 formats x2 gender leagues= 192 matches
Each team to have 15 players in each format so total 8 teams x5 players x3 format x2
gender league= 720 players 
Each Country to have Minimum 500 selected pool players in each format so 500 players x3
formats x2 gender league= 3000 players
These 3000 Selected pool players :- 

          * 720 players play in Super 8 Country Tournament
          * 2280 players play in International & Domestic matches of GMSCL & other league  
          globally
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G A L L I  M O H A L L A  P R O  L E A G U E  ( G M P L )  O R G A N I S E R  ,  O W N E R  &
A D M I N I S T R A T O R  O F  G A L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )
I N  I N D I A  &  I N T E R N A T I O N A L .
G M S S L  S P O R T S  F O U N D A T I O N  R E S P O N S I B L E  F O R  S P O R T S
T A L E N T  D E V E L O P M E N T  &  P R O M O T I O N  I N  I N D I A  &
I N T E R N A T I O N A L .
G M  B O X  C R I C K E T  A S S O C I A T I O N  ( G M B C A )  A U T O N O M O U S  B O D Y
T O  O R G A N I S E ,  P R O M O T E  A N D  C O O R D I N A T E .  B O X  C R I C K E T  I N
I N D I A  &  I N T E R N A T I O N A L L Y .  
P R I D E  A C A D E M Y :  E X C L U S I V E  T R A I N I N G  P A R T N E R ,  C O A C H I N G
2 , 0 0 0  Y O U T H  I N  2 0 2 6 ,  F O S T E R I N G  R E S I L I E N C E  A N D  T A L E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  Y O U T H
E M P O W E R M E N T ,  C O M B A T I N G  A D D I C T I O N .  
S P O R T S T E C H :  A N A L Y T I C S ,  L I V E  S T R E A M I N G ,  A N D
B L O C K C H A I N  F O R  T R A N S P A R E N T  T I C K E T I N G / M E R C H A N D I S E .
G A L L I  M O H A L L A  C R I C K E T  L E A G U E  ( G M C L )  C R I C K E T  L E A G U E
B R A N D  N A M E  I N  I N D I A  I N  3  F O R M A T S .  ( L E A T H E R  B A L L ,  T E N I S
B A L L  O P E N  G R O U N D ,  T E N N I S  B A L L  B O X  C R I C K E T ,  M A L E  &
W O M E N  P R E M I E R  L E A G U E  )
G L O B A L  M E G A  S T R E E T  C R I C K E T  L E A G U E  ( G M S C L )  B R A N D
N A M E  I N T E R N A T I O N A L L Y  I N  3  F O R M A T S .

GLOBAL MIDDAS
CAPITAL

Ecosystem
E C O S Y S T E M :  G A L L I  M O H A L L A  P R O  L E A G U E  ( G M P L ) ,  G M S S L  S P O R T S
F O U N D A T I O N ,  G M  B O X  C R I C K E T  A S S O C I A T I O N  ( G M B C A )  ,
P R I D E A C A D E M Y  ( T R A I N I N G ) ,  S A T K A R M I C
M I S S I O N ( S P I R I T U A L G U I D A N C E ) ,  I N D I A  B L O C K C H A I N  A L L I A N C E
( T E C H ,  D I G I T A L  T R U S T  C O N V E R G E N C E ) .  
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Franchise Model – Pioneering &
Profitable

Own a Piece of the Revolution
F o u r  T i e r  M o d e l  : -

I n t e r n a t i o n a l  C o u n t r y  F r a n c h i s e e :  N a t i o n w i d e  O v e r s i g h t  ,  R e v e n u e
S t r e a m  f r o m  a l l  t i e r s .
S t a t e  F r a n c h i s e e  i n  I n d i a :  S t a t e  W i s e  O p e r a t i o n s ,  R e v e n u e  S t r e a m  P o o l e d
f r o m  a l l  D i s t r i c t s .  
S u p e r  8  S t a t e  T e a m s  i n  e a c h  I n d i a n  S t a t e   &  I n t e r n a t i o n a l  F r a n c h i s e e :
E a c h  T e a m  F r a n c h i s e e  t o  m a n a g e  i t s  o w n  t e a m ,  r e v e n u e  f r o m  a l l  t e a m
m o n e t i z a t i o n  i n c l u d i n g  t e a m  s p o n s o r s h i p ,  m e r c h a n d i s e  a n d  d o n a t i o n s .  
D i s t r i c t  F r a n c h i s e e  i n  e a c h  S t a t e  o f  I n d i a :  P r o m o t i o n  &  o p e r a t i o n  a t
d i s t r i c t  l e v e l  ,  r e v e n u e  g e n e r a t i o n  f r o m  d i s t r i c t  l e v e l  a c t i v i t i e s  l i k e
t r a i n i n g  c e n t e r s  &  l o c a l  e v e n t s .
G l o b a l  R e b r a n d  :  G l o b a l  M e g a  S t r e e t  C r i c k e t  L e a g u e  ( G M S C L )  f o r
I n t e r n a t i o n a l  M a r k e t s .  
G l o b a l  B e s t  P r a c t i c e s :  T i e r e d  M o d e l  e n s u r i n g  l o c a l i s e  e n g a g e m e n t  a n d
N a t i o n a l  &  I n t e r n a t i o n a l  R e v e n u e .
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A  p l a t f o r m  f o r  I n t e r n a t i o n a l  &  N a t i o n a l  L e v e l  l o c a l  t a l e n t  s c o u t .
F o r  t h e  1 s t  t i m e  m u l t i  t i e r e d  c o m p e t e s  w i t h i n  d i s t r i c t s  ,  s t a t e s  ,
p r o v i n c e s  a n d  i n t e r n a t i o n a l  o n  c o m m o n  g r o u n d .
A n  O p p o r t u n i t y  t o  h a v e  P a n  C o u n t r y  &  I n t e r n a t i o n a l  P r e s e n c e  U n d e r  a
S i n g l e  C r i c k e t  L e a g u e .
D o m e s t i c  &  I n t e r n a t i o n a l  p l a y e r s  t o  g a i n  e x p o s u r e  a c r o s s  g e o g r a p h i e s .
S p o n s o r s h i p  P a r t n e r s  t o  b e n e f i t  f r o m  l o c a l  a s  w e l l  a s  m u l t i  s t a t e  &
m u l t i  i n t e r n a t i o n a l  l e a g u e  r e v e n u e  s t r e a m s .
Y o u t h  E m p o w e r m e n t  &  E n g a g e m e n t  t o  b o o s t  F a n  B a s e  M u l t i f o l d
A  B i g  B r o a d c a s t i n g  O p p o r t u n i t y  t o  I n t e r n a t i o n a l  A u d i e n c e  
S p o n s o r s  t o  b e n e f i t  f r o m  o n  g r o u n d  a n d  d i g i t a l  e x p o n e n t i a l  f a n  b a s e
p o o l .  
M e r c h a n d i s e  S a l e  t o  h a v e  a  h u g e  F a n  e n g a g e m e n t  b a s e  t o  c a p i t a l i s e  o n .
A  s u b s t a n t i a l  b o o s t  t o  S p o n s o r  B r a n d  V a l u a t i o n  &  P r o f i t a b i l i t y .

Global Presence & Brand
 Momentum Building
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Social Impact – The Heart of GMCL
CRICKET FOR GOOD

Y O U T H  E M P O W E R M E N T :  T R A I N I N G  2 , 0 0 0  Y O U T H  I N  2 0 2 6  V I A
P R I D E  A C A D E M Y ,  C O M B A T I N G  A D D I C T I O N .
I N C L U S I V I T Y :  3 0 %  F E M A L E ,  4 0 %  M A R G I N A L I Z E D  P A R T I C I P A T I O N
B Y  2 0 2 7 .  E C O N O M I C  I M P A C T :  5 0 0  D I R E C T  J O B S ,  ₹1 0  C R O R E
E C O N O M I C  M U L T I P L I E R  B Y  2 0 2 7 .  
C O M P L I A N C E :  C H I L D  S A F E T Y  P R O T O C O L S ,  G S T - C O M P L I A N T
O P E R A T I O N S ,  K H E L O  I N D I A  A L I G N M E N T .
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  H O L I S T I C
G R O W T H .
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Why Invest in GMCL?

A Winning Opportunity

S C A L A B I L I T Y :  F R O M  6  S T A T E S  T O  2 0 ,  I N T E R N A T I O N A L L Y  F R O M  1 0
C O U N T R I E S  T O  2 0  C O U N T R I E S  B Y  2 0 3 0 .  
H I G H  R O I :  D I V E R S I F I E D  R E V E N U E ,  T I E R E D  F R A N C H I S E  M O D E L ,  G L O B A L
F A N B A S E .  
S O C I A L  I M P A C T :  A L I G N  W I T H  I N D I A ’ S  Y O U T H  R E V O L U T I O N ,  E S G -
C O M P L I A N T .  
T E C H - D R I V E N : A I  A N A L Y T I C S ,  B L O C K C H A I N  T R A N S P A R E N C Y .  F I R S T - M O V E R
A D V A N T A G E  G L O B A L L Y  
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T-10 GLOBAL MEGA STREET CRICKET LEAGUE (GMSCL) PARTICIPATING NATIONS

USA CANADA HONGKONG

SINGAPORE ENGLAND MALAYSIADUBAI NEPAL

AUSTRALIA SOUTH AFRICA

IND IA
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https://www.britannica.com/place/Malaysia
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T-10 GALI MOHALLA CRICKET LEAGUE (GMCL) & GMBCA 
SUPER 8 INDIAN PARTICIPATING STATES



YOU!

 Princess Asharaje Gaekwad

Team
Diverse Experience

Aman Bandvi
 

Baba Inder Preet Singh
 

Raj Kapoor
Founder-India Blockchain Alliance

Harmeet Singh
 

NEPAL FRANCHISE PARTNER

Spiritual Head, The Satkarmic Mission Pride Academy

GlobalMiddasCapital Fund

Rakesh Rastogi
UP State Coordinator

Sukhvinder Singh Sokhi 
Delhi State Coordinator Punjab State Coordinator

Mukesh Chauhan
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GLOBAL MIDDAS
CAPITAL

WEBSITE

investors@gmcl.org.in

www.gmbca.org
www.gmcricketleague.com
E-MAIL

gmcricketleague
gmboxcricketassociation
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